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@ 16 mm carbon arc projection 
equipment 15 easy to operate Set it 
up, turn the switch, and run a per- 
fect show the first time. The arc 
will operate automatically, smooth- 
ly, silently, safely. Ic is completely 
enclosed in a steel lamp house. 


Furthermore, you will get pro- 
jection light which is four umes 
brighter than the next best source 
You can seat 100 to 1000 people 
without sacrificing visibility. You 
get rich, vivid detail in your color 
movies. And the actual cost of the 
carbons is only '4 the cost of the 
next best competitive source. 


For complete details on the car 
bon arc for 16 mm equipment, 


write to National Carbon Division, 


Dept. B 


The term Nettonel is « regtatered trade mart of 
NATIO CARBON DIVISION 
UNION CARBIDE AND CARBON CORPORATION , 
Past tled Street, New Yoru 17, N.Y 
tot Soles Ofhews + Athante, Chicade, Dalles 
ae (ity, New Vork. Pietebargh, Sea PF rencsenc 

















one good picture © 
LEAD 


NOTHER...... 


a group of engineers, it was directly credited with closing 


YOME EIGHTEEN YEARS AGO we produc ed for Socony- 


Vacuum Oil Company, Inc., its first sound motion pic- an industrial lubrication contract running into six figures, 


ture. Since that time—year after year—we have produced It has since been shown to interested audiences all over the 


additiona! pictures for Socony-Vacuum. The total is now world. A recent print was shipped to Bombay, India. 


close to fifty. These films have been used to train sales- We are proud of our long association with so fine a 


men and dealers, to promote sales, to build better rela- company. Yet there's no mystery about it, and our friends 


tions with the public. Their record has been notable . at Socony-Vacuum will be glad to tell you so. It's just 


Consider “The Inside Story” First shown in 1937 before further proof that one good picture leads to another. 


W hen thousands, even millions of people, are the final judge, is it prudent 
to compromise with quality? After all, the TRUE yardstick is RESULTS. 


CARAVEL FILMS 


INCORPORATED 


[28 Fi. 3 AVENUE... 8 WO TOR R.- TFS. CPR ELE Betas 9 
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The great films of 


Today are shot with 


OW 0 a 


The MITCHELL STUDIO MODEL" BNC” is 
a truly silent camera for sound photography. 
No blimp is required. Its smooth, positive 
operation saves many costly hours of pro- 
duction time. Since the introduction of the 
“BNC,” more and more major studios have 
made it standard equipment. 


The MITCHELL “16” is enthusiastically 
acclaimed by leading commercial pro- 
ducers as the first professional camera to 
bring theatre-like quality to the 16mm 
screen. Typically MITCHELL in design 
and workmanship, it contains the same 
proven features that made MITCHELL 
cameras famous throughout the world. 
Now at a new low price. 


Witchell Camera CORPORATION 


666 WEST HARVARD STREET « GLENDALE 4. CALIFORNIA «+ CABLE ADDRESS MITCAMCO 


TASTEONM BEPRESENTATIVE THEODORE ALTMANe S21 FIFTH AVENUE 





* NMtiw yoea city 7 + MUBBAY HILL 2.7038 


ote 85". of the motion pictures shown in theatres throughout the world are filmed with a Mitchell 








FILMOSOUND 
used by General Mills 


Above, General Mills solesmen viewing film in projection room 


inset, Donald E. Lovell, operating Filmesound in Generel Mills 
projection booth 


Tuomas W. Hops, Film Department, General Mills, says: 


“We have 


and at many locations A n umber of our saleamen 


ised Filmosound projectors jor many years ™ our projection hooth 


use Filmosounds for showing 


films at sales meetings 


General Mills puts movies to work, using them very successfully in selling 
Formula Feeds, giving product information, expressing company policy 


and educating employees 


To be most effective, industrial films must be shown unobtrusively with 
maximum brilliance and with full, natural sound. That's why progressive 
leaders in American industry choose Filmosound 


Write today for more information on Bell & Howell projection equipment, 
precision-built for industry's needs, and for our new booklet, “Free Film 
Sources.” 


You buy for life when you buy Bell x. Howell 


7175 McCormick Road, Chicago 45 


NUMBER 4+ VOLUME | 


Single -Cose Filmeseund 
Weighs only 35'2 pounds 

easy for your salesmen 
to carry. For l6mm sound 
or silent filrn. New Super 
Prova! lens gives sharper 
pictures than ever! With 
ix-inch built-in speaker 


$399.50 


Gverenteed for tite, During 
life of the product, any 
defects in workmanship 
or materials will be rem- 
edied free (except trans- 
portation) 
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Employees Welcome ‘‘Movie Day’’ 
in Thousands of Plants and Offices 


AMERICANISM 


REGULARLY SCHEDULED FILM PROGRAMS 


PROVIDE RELAXATION—-STIMULATE MORALE—BUILD GOODWILL 


Modern Talking Picture Service, inc., 
have been commissioned to distribute 
on @ free loan basis more than a hun- 
dred teop-netch |témm sound motion 
pictures sponsored by well-known 
American compeonies, trade associa- 
tions, and educational foundations. At 
your request, Modern will set up a 


weekly schedule of films adapted to 
your specific type of audience. 

These films are both entertaining 
and informative. They may be sched- 
vied individually or in well-balanced 
sequence from Modern's regional film 
exchanges in all leading communities. 
WRITE TODAY for free descriptive film 
lists and case histories. 


MODERN TALKING PICTURE SERVICE, INC. 


45 ROCKEFELLER PLAZA @ NEW YORK 20, MN. Y. @ Circle 66-0910 


142 EAST ONTARIO STREET © CHICAGO 11, KL. © SUperieor 77-0568 





PREVIEW OF CONTENTS 
Sectrion One Tue Fuss PreocraM oF 
US. DeragtMent oF AckicuLTurs 


\ Letter from Secretary Brannan 

More Films in the Farmer's Future 
Motion Picture Service for Agriculture 
Producing Agricultural Motion Pictures 
Rural Audiences Are Growing 

Films Help Protect Our Forests 

Visual Aid to Conservation Programs 
Visual Aids for Rural Teaching 

People Believe What They Ser 


Section Two: Farm Fiom ProcramMs 


Sronsoraep By Business ano INpUsTRY 


Section Tare: Farm Fun Groups 


Care and Treatment of Films 
Business ScReEEN DevrantMents 


New Audio-Visual Equipment 
Business Screen Executive 
Pictures and People In the News 


Late News at Presstin 


Pus: Tee Nationat Directory 


or Visuat Epucation Draters 


lesue Four, Volume Eleven of Business Sereen Magazine pub- 
ished June 24, 1960. lesued & times annually at six-week 
intervals at 150 East Superior Street, Chicage 11, Dlinets, by 
Business Sereen Magacines. tnx Phome WHitehal! 4-4807 
0. H. Ceetin, Jr. Editor and Publieher In New York City 
Rebert Seymeer, Jr. 499 Fifth Avenue Telephone Riverside 
0215 or Murray Hill 2-2402 In Lee Angeles Edmand 
Kerr, 466 Hollywood Bivd Telephone HEmpetead 4171 
Subecription $5.00 « year $4.00 two years (domestic $4.00 
and $7.00 foreten Entered as second clase matter May 2 
146, ot the poet offee at Chicags I}inete under Act of 
March 4, 1879. Entire coetents Copyright 19660 by Business 
Sereen Magasines, Inc Trademark regivtered | &. Patent 
Office by Business Sereen Magazines. Inc Address all adver 
ting end subscription inquiries to the Chicage office of 


publication 


LINE VOLTAGE BOOSTER 
FOR PROJECTORS 


“een 
... is the answer 
to fluctuating and 
low line voltage— 


*% increases 
illumination 

® increases clarity 
of sound 

Con reise 85 volts to 120 

volts with 1250 watt load. 


Wedia, Tne. 
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ty in the United States number 3.7 million men, 


according to reliable statistics. That figure is 600,000 less 


than the total before the war. 


To maintain 60 million workers on their jobs, it is estimated 
that 2 million more are needed to present and demostrate and 


sell our manufactured products. 


To prepare this vast army of men so they will sell effectively 
in the field is no small task. However, instruction of salesmen 
in the principles of sound business practice can be accomplished 
more speedily and thoroughly with a program of audio- 


visual media. 


Wilding will be happy to counsel with you on your problems 


that involve training to sell your product. 








Brush has the product 
...the sales plan 
...and the future 


8 BEAUTIFUL MODELS 
TO SUPPLY 
EVERY MARKET 


Brush is first in faithful repro 
duction, in variety of models, in 
popular price chat still leaves room 
for dealer profit. Models to record a 
half-hour or an hour. Every wanted 


feature that makes selling casy 


BIG ADVERTISING 
... SALES HELPS 
... SALES TRAINING 
.»» PUBLICITY 


The Brush sales program is in 
spired, complete and practical . 

the most comprehensive and pro- 
ductive in the whole tape recorder 
held. Follow the Brush tested sales 
plans and you're sure to wind up 


big business ahead. 








































































































BUMPER ORDERS 
TO COME 


In the comic pages, over the radio, 
in feature articles in big-circulation 
magazines, the Soundmirror by 
Brush is getting an avalanche of 
public attention. Get behind Brush 
and get your share of the bumper 


business that’s opening up. 


Some Exclusive Dealerships Still Open ! 


SOU NIM ERROR. 


Firm Name 
My Name 


Street 


THE BRUSH DEVELOPMENT COMPANY, Dept. 8-6 
3405 Perkins Avenwe, Cleveland 14 Ohic 


Gentlemen: We're interested in hearing more about the Brush exclusive 
dealer franchise for Soundmirror. 


Type of Business 


» Breuth. ., 


for more than 10 years leaders in magnetic recording 
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YOU GET THE MOST OUT OF YOUR 16mm 


FILMS when they are projected with the -/ C4 HM 


NUMBER 4 


VOLUME 


Look at the detail in the soap bubbles, the 
highlights on the hair, the features of the child's 
face. You see them all sharp, clear and realistic 
—when scenes like this are projected with the 
RCA “400.” 

c om parison tests of projec ted screen images 
—for detail, contrast, brilliance and depth 
with other projectors have proved that the 
RCA “400” is the finest 16mm projector money 
can buy 

Compare the RCA "400" on sound reproduc 
tion. You'll hear voices, music, and sound 
effects reproduced with the dramatic realism 
of theatre-like sound. Compare the RCA “400” 


for simplicity of threading, for ease of opera- 
tion, for dependability. 

Make this convincing test—before deciding 
on a 16mm sound projector. Ask your RCA 
visual products dealer to let you se and bear 
one of your own 16mm sound films demon- 
strated with the RCA "400". Send for illus- 
trated literature and the name of nearest dealer 
Write Department |7F 


aca “400” JUNIOR. The only single-case dandard 
16mm sound projector of fully professional quality 
RCA “400” SENIOR. Provides theatre-quality reproduc- 
tion of 16mm sound and pictures for larger audiences, 
auditoriums or larger rooms 


c Fini in Hound... Finest inl Sbapeclion 


VISUAL PRODUCTS 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT. CAMDEN, H.J. 


in Canede: RCA VICTOR Company Limited, Montree| 








AURICON “Cine-Vowe” CAMERA 
100 FT. 16mm Sound-On-Fiim 


“AURICON-PRO” CAMERA 


200 FT. 16mm Sound-On-Film . . $119}9° 





“NURICON 1200" CAMERA 


1200 FT. 16mm Sound for 33 minutes 
Continuous Recording $28609 


AURICON BLIMP (sauna Arne! { actesere ) 


# tor EK. Cine Specia! 16mm Camera $3548 


ee ee ees oY 


MODULITE Sound-On-Fdm Recording 


GALVANOMETER 
Variable Area or Variable Density $450 


AURICON Synchronous Motor Ore 


tor EK Cine Special 16mm Camera $145% 





rding Cameras provide ideal working tools 
sll kinds. from Spot Newsreels and Sidewalk 
ns. Free Catalog fully describes this 
Recorder, Dual 


ind-On-Film Equipment. Sold 


Doub e- System 
na 30 day 


e tor Tree Catal : 


BERNDT-BACH, Inc. 


[aaniete | ‘) 
ne 7387 Beverly Bivd., Los Angeles 36, Calif. 


@ The production of kinexope 
recording motion picture film by 
the National Broadcasting Com 
pany has almost doubled in the 
past year, Carleton D. Smith, NBC 

director of Television Operations, 
reported on June 12. Smith spoke 
at a demonstration in New York, 
at which NBC television engineers 
unveiled two improvements in the 
transmission of both kinescope re 

cordings and motion pict fil 
Despite the rapsd mercase of 
inter-connecting facilities, Smith 
said, kinescopes still played a vital 
role in networking of NBC tele 
This is demon 
strated in the virtually 


v tehon programs 
1”) per 
cemt merease in the production of 
kinescope film in a little over a 
year 

In the first week of May, Smith 
said, the kinexcope recording sys 
tem recorded 51 regular N BC tele 
vision commercial, sustaining and 
special programs as against 28 in 
March, 1949 
work was producing virtually 50 


Last year, the net 


per cent more product on an an 
nual average than the production 
of feature films by the major mo 
That rate has 
now been doubled, too, Smith 
said, making the NIK 
kinescope production 100 per cent 
greater than the Hollywood 
studios’ output of feature him, on 


tion picture studios 


television 


an annual average basis 

NBC is currently shipping 325 
prints a week, or a total of 496 
programs, to stations from coast to 
coast. This figure is accounted for 
by the fact that many prints are 
bicycled from one station to an 
Each week the network 
makes a total lootage of over 400 
(HH) feet of kinescope 


hilo 


recording 


Paramount Executive Discloses 

TV Investment Tops Theatre Field 
°° The total investment to date 
in the television industry w esti 
mated at $3,500,000,000 including 
Mationms, receivers, transmitting 


facilities, and manulacturing 


BUSINESS 


planus,” according to Richard 
Hodgson, director of technical op- 
eration, TV Division, Paramount 
Pictures Corporation. Capital in 
vestmenmt figure for the theatrical 
film industry is $2,880,000,000. 


PERTINENY FACTS ABOUT 
AGRICULTURE'S PICTURES 
@ Starting in 1908, the Depart 
ment of Agriculture pioneered 
educational films, to help carry 
needed information to tarm 
peopl: 

Department of Agriculture films 
are informational and instruction 
al in type. They are designed to 
demonstrate improved methods in 
agriculture and home cconomics; 
to stress the need for conservation 
of soil and other resources; to 
explain the farm credit system, the 
rural electrihcation program, tor 
marketing, and 
kindred subjects; and to help in 


estry, land use, 


crease the effectiveness of coopera 
tive extension work 

> . >. 
@ Seventy-two local cooperating 
film libraries —in every state, 
Alaska, Hawaii, Puerto Rico, and 
the District of Columbia — and 
the regional ofhces of the Depart 
ment are the chief distributors of 
USDA films 

> > 7 
@ Facilities of the Department of 


Agriculture for motion picture 
production include laboratory, 
sound stage, and animation equip 
ment. Motion picture personnel 
includes script writers, directors, 
cameramen, and sound, animation 
and laboratory technicians 
> >. >. 

@ In the Department laboratory, 
optical effects are l6mm 


and 35mm black-and-white film 


made, 


processed and printed, and 16mm 
color film printed 
>. > > 

@ USDA films aid agriculture the 
world over. Selected subjects have 
been translated into 22 languages 
by the State Department and made 
available for foreign consumption 
through its embassies and lega 
vons 
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STUDIOS 
HOLLYWOOD 28 + CALIFORNIA 


623 FISHER BLOG., DETROIT 2, MICH . 430 CARBON CARBIDE BLOG., CHICAGO 1, Tit. 


153 £. 457 STREET, NEW YORK 17_WN. Y. 











For Better Attention, 


seat them comfortably in 
AMERICAN ALL-PURPOSE FOLDING CHAIRS 


American b obcding ( hatre prey ude the 
ube al ee ating few compheryee meetings 
folem enbubationme caleterias and dim 
DT ed Thee attractive, cconem 
al chairs are shaped for comfort 

Healt «trong and sturdy to give 
you years of serwiew, they are alo 
cale cant ip ower ue Neo 
snagging of pancheng hasard- bode 
quickly, quietly. Light and com 
pact, easy to carry and store 

To make eure you grt tops abue in 
folding chairs end all types of pub 
lie seating, inset on products of the 
American Seating Company. W rite 


we teclay aheut sour needs Le pet 4 


American Peiding Chew Me 44 

Bice ole ares cecte bedded herdecnd eat 
duet obs beewqueved Vrieagules sotmhaved thee 
tae steel freee endind ote! -eume be ecwe Egger 
bebe d emcee! Beet Me pdere otebe (ethers beet 


American Peiding Chew Me 43 
hee comme Bre csneete wer tiene 
feetaren bert with hw emed 
lt wet  @ ohn 
0+ wthahbe bes ret and bank 
aphaletered with bigt 
erode beowe imitetion 


be others 








VARIABLE SPEED MOTOR 


with TACHOMETER ge 
f 


or 


CINE SPECIAL CAMERA 
AND MAURER CAMERA 


- 106 U. CNPVERSAL MOTOR AC-OC 
VARIASGLE SPEEO 6.64 FRAMES 
SEPARATE BASE FOR CINE SPECIAL 

. ADAPTER FOR MAGRER CAMERA 


later: bangeahie Motor: 
7ven Oo vorteble Speed 64 


I 


— - Boies and 


frames 
11S Ver AC & ne 
mater. & e Phos 
° Time lapee Egetpwee 
tO Vet AC 0 Cycle 


thremeur Mote 


NATIONAL CINE EQUIPMENT, ine. 


20 West 22nd Street 





New York 10, N. Y. 


Pennsylvania Audio-Visual 
School Programs With Lerge Order 
@ in what is believed to be one 
of the largest single school orders 
of recent record, the Common 
wealth of Pennsylvania has pur 
chased 572 RCA limm “Senior 
made! sound projectors. A similar 
quantity of SVE blowercooled 
Iri-Purpose” himstrip projectors 
was also acquired (see page 12) 

Raymond Rosen Engineering 
Products, Inc. of Philadelphia, 
RCA Visual Products distributor 
was the successful bidder on rigid 
specifications and tests for the 
sound units. E. M. Hartley, for 
the Rosen frm, and Mac R. Bou 
gere, RCA eastern regional sales 
representative handled the trans 
action, according to O V. Swisher, 
RCA Visual Products sales execu 
tive. Delivers were made to coun 
ty superintendents throughout the 
state The new equipment pur 
chases will greatly expand audio 
visual programs in the Pennsyl 
vania schools during the new 
school year beginning in Septem 
ber, according to state authorities 

>. >. >. 

UWF Releases 1950 Supplement 
To ‘49 Government Film Catalog 
@ Three hundred and thirty-one 
motion pictures and filmstrips are 
described in the recently-released 
1950 Supplement to the 1949 cata 
log, “U.S. Government Films for 
School and Industry 

Films which have been with 
drawn during the past year ar 
also listed in the Supplement 
which also announces certain 
other changes that have occurred 
since publication of the 144 
‘ ttalog 

Combined, the two catalogs list 
more than two thousand motion 
pictures and fhimstrips all pro 
duced for school and industry by 
the U.S. Office of Education, the 
Department of Agriculture, the 
Armed Services and other govern 
ment agencies, Films are available 
for sale from United World Films 

Catalogs may be obtaimed by 
writing to the Government Dk 
partment United World Filnis, 
lin 1445 Park Ave New York 
24 NY 

> > >. 

U.S. Armed Forces Get Improved 
Equipment to Show Training Films 
@ Improved l6mm motion picture 
equipment for showing Army 
raining films has been deve loped 
tor the Armed Forces, the t Ss 
Army Signal Corps announced re 
cently in Chicago at the 67th semi 
innual convention of the Socets 
{ Motion Picture and Television 
F ngineers 


lames A. Moses of the Army 


Pictorial Service, in a talk on 
“Trends of Ii6-mm Projector 
Equipment in The Army”, re 
called that more than 16,000 port 
able projectors were used by the 
Army during World War Il for 
training purposes and for showing 
entertamment fims in overseas 
theaters 

Moses added that “during some 
of the most intensive 30-day train- 
ing periods, more than 200,000 
prints of 16-mm training films 
nearly a quarter of a million shows 

were projected to military per 
sonnel in the U. S. alone.’ 

The new equipment, designed 
to use incandescent lamps and 
operate on either alternating or 
direct current, ts designed to with 
stand severe temperature and 
humidity conditions. Improved 
sound and light features assure 
better results, Mr. Moses ex 
plained, and provisions are made 
for a quick changeover to permit 
a continuous show of more than 
one reel when the projectors are 
used in pairs 

Particular attention has been 
given to making the projector 
corrosion-resistant throughout 
The use of aluminum in many of 
the parts has aided this develop 
ment and at the same time re- 
duced overall weight without sac 
rihcing mechanical durability and 
strength 





You can buy titles for less than 
KNIGHT QUALITY sells for. but 
you cannot get greater value at 
any price. That's why our titles 
cost less in the long run. 


THE KNIGHT STUDIO 


341 E. Ohio Street, Chicago 1, Illinois 








YOUNG EXPERIENCED 
FILM PRODUCER 


currently employed by lorge American 
industrial concern as monager, motion 
Picture department wishes to orgonize 
small production wait for lerge cor 
poration interested in producing own 
films For past 5 years hove produced 
singly, many fine commercicl, soles 
imstitutionel color flims. interested in 
locoting rear Pittsburgh - Cleveland 
Grea, or nearby states. Aveilable for 
Personal interview 


80x 60! 
BUSINESS SCREEN 
150 E. Superior St. @ Chicago I! 
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LEADER in slide film recording 
.because RCA VICTOR 


is convinced 


Contact an RCA Victor Custom Record 
Sales Studio, Dept. 6E: 


NEW YORK: 


120 East 23rd Street 
New York 10, New York 
MUrray Hill 9-0500 


Write for our Custom Record Brochure today! 


NUMBER 4 * 


VOLUME Itt * 


1950 


should 
sound as good 
as it looks! 





Your slide film recording requires the same expert care as the 
film itself. RCA Victor —through its 50 years of research and 
experience in the reproduction of sound and the latest 
electronic techniques—gives you a thoroughly engineered 
record and complete, efficient service in... 


RECORDING PROCESSING PRESSING 
*% The most modern sound-reproducing equipment and facilities... 
latest developments in automatic frame-progression recording. 


*% Engineers, specializing in slide film recording, assure the best 
presentation of your slide film story. 


Pure Vinylite plastic records—both standard and microgroove— 
packaged in special slide film shipping cartons when desired. 


An extensive music library service. 


Careful handling and prompt delivery. 


CHICAGO: 445 North Lake Shore Drive HOLLYWOOD: 1016 North Sycamore Avenue 


Chicago II, Illinois Hollywood 38, California 
Whitehall 4-2900 Hillside 5i71 


pa Radio Corporation of America 
RCA Victor Division 


Ab 





) SVE Delivers 572 Projectors 
To the Pennsylvania Schools 
@ Delivery of 572 5.V.E. blow 
er-cooled Tri-Purpose projec 
tors to the Commonwealth of 


| Pennsyvivania was completed 
| on June 20, it was announced 
i this month by Wautiam H 


| Gaavey, |x, president of the 
| Society for Visual Education 
when you buy a bulb for your projector am < hic igo Shipments were 
| made to 169 county superin 
tendents 


Use of lémm Sound Film 
Projectors by Groups Increases 
wv idespread use of l6mm 
sound motion picture prope 
tors by such diverse groups as 
day nurseries, labor unions, 
dairies, railroads, advertising 
agencies, television studios, 
airlines, community clubs and 
goveTnment agchncics, was rr 
ported recently by the Rapto 
CORPORATION OF AMERICA 
alter an analvsss of recent 

sales 

Although the use of l6mm 
| projectors for instruction and 
| entertainment by schools and 
| churches still leads the held, 
application of this equipment 
as an acivertising, sales pro 
eee and get all these advantages motion and public relations 
medium has increased greatly 
| Business is also adopting th 
. 4 aleb aliil iat light! — | equipment s an important 
; tool in job and sales training, 


* tela "Taliielair screen brightness safety instruction and scien 


tie investigation, according 

to O. F. Swisner, manager of 

* Dependable performance RCA audio-visual equipment 
sales at Camden, N. | 


4,555,000 See Canadian l6mm 

Non-Theatrical Motion Pictures 

@ During the last nine months 

For bright, clear pletures on the screen, be —jector makers use G-E lamps as initial of 1949, a minimum non-the 


sure to ask for General Electric projection equipment. Incidentally, there's a new look atrical film audience of 4,555, 
lamps. Research is constantly at work to 


*® Constant improvement 





to most G-E Projection lamps. They've 000 were reached through 
improve them help you get mere tor been streamlined inside for better per- Canadian diplomatic and 
your, money. That's one reason most pro formance. Have you looked at one lately? trade posts and other free 


loan channels, reports the Na 


Remember... for every photographic purpose tional Film Board of Canada 
Since more than +000 

G-E LA M P S l6mm prints were sold, large 

lv here in the U.S... it is im 


prorssa bole to estimate the mass 


thre srw al anal | iv¢ television 
G 6 N E - suciences who also viewed the 
falters 


Incidentalls inada’s sak 
tv hin ‘ ( hing, has 
been judged the outstanding 


non theatrical motion picture 


FOR BUSINESS FILM USERS: A COMPLETE REFERENCE 


‘ aU 


prepared ptior vering Sports Films, Safety Films produced in 199 in the ox 
| 5 SINESS . ina S teTlims,. etc Wr te tor Getalis nm? w ? cup on satet hela accord 
>». - 

se usel suldes g wel ied States Na 
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At last! Ansco brings you an advanced color duplicating 
film with a wealth of new features! 








F.. months, Ansco has been testing the new Type 238 16mm Color Duplicat- 
ing Film in film laboratories throughout the country. 


Compare... 


for finer definition In practically every instance, when results were compared, observers marveled 


Compare re at the beauty and fidelity of Ansco Color. 


nL apateabas ay sepeodne- Now, for the first time, this advanced color duplicating film is available to you. 


We invite you to compare for yourself. Authorize your laboratory to make up 


Compare Lee 


for cleaner, whiter whites 


Compare... 


for high-fidelity sound 
ee 


fast processing service in Bing- 
hamton, Chicago and Holly- 
wood 


ANSCO, BINGHAMTON, NEW YORK. A DIVISION OF GENERAL ANILINE & FILM CORPORATION. "FROM RLSEARCH TO REALITY” 


your next order on the new Ansco Color 16mm Duplicating Film Type 238. 


Compare the results with the master! Compare the results with any other dup. 
licating film! We believe you'll be convinced! 
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SLASH 
FILM PRODUCTION COSTS 
with the Fairchild PIC-SYNC" Tape Recorder 


*Pic-Sync means “in sync” with picture 
camera regerdiess of tape stretch. 


Fach time you retake « sound crack. film pro 
luction costs go up. The waste of film stock 
and the ume delay for processing imcrease 
operating costs mineasurably. You eliminate 
these extra mts with the Pairchild PIC 
SYNE Tape Recorder. Play back the sound 
a once heck it erase the track 
retake the sound before the talent, the set and 
‘fee “ve a banded 


Now Use '4" Tape For All Original Sound Tracks 


Fairchild’s development of the PIC-SYNC feature makes possible 
the use of 44” tape, Sprocket driven magnetic tape is costly. 


4 tape costs 80% less than 16 
mm magnetic tape. 


Vg tape requires 50% less stor- 
age space. 


Vg tape is easier te handle. 


Bulletin fully describes 

the new PIC-SY NC Tape 

Recorder. Send for your 
copy today 





TE EVISION 
SAFETY SOUND TRACK 


V4 tape assures more intimate ascoasiwee 


contact with the heads. 


V4" tape has more uniform coat- 
ing—less amplitude flutter. 


Vg tape eliminates roughness of 
tone caveed by sprocket drive. 


all child 


PMEN 


COL-TV saves $24.00 
per heer by moking 
watety sound tracks of 
lolevision recordings with 
the feirchild PIC-SYNC 
Tepe Recorder 
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FIRST CHOICE OF BUSINESS FILM SPONSORS 
i ry ulershiy ser OOS 


‘ " ' has been achreved by Bust 


s SORPEN Macazine. Writ 


n business and madus 


ite arc 


ie Corporation Makes Its 

Grant to Film Council 
@ A second grant of $16,000 has 
been made to the Film Council of 
America by the Carnegie Corpora 
tion of New York to support its 
general activitics, it was announced 
by Evars Clark, chairman of the 
PCA aml director of the Iwen 
tieth Century Fund. | he Carneg« 
grant will be payable over a three 
year periad beginning in June 
The fre gram made by Carnegu 
totaled $20.000 and was awarded 
m 1945 

Approval of the current grant 

Robert Laster 


Carnegie Corporation declared, 


wcretary of the 


reafiemms our faith in the film 
council idea. We believe that sub 
stantial progress has been mack 
by the Council in carrying out tts 
objectives aval that wt has poten 
tialities for even greater influence 
sul service The tact that this ts 
a fmal grant reflects the hrm pal 
xy of our Trustees not to give 
continued support to any agency 
We crust that the Film Council's 
usctulness is now sufhmently ob 
Viormus top attract nlditional funds 
from the organizations and agen 
cores that ut serves and which share 
its abies 

The original Carnegie grant to 
the Film Council of America, said 


Mr. Lester 


tion that there was a real need 


Indicated our conv 


for a central organization to pro 
mote the production distribution 
and effective utilization of audio 
visual materials, and that through 
cooperation and joint action of 
its members, the FCA could pro 
vide the strong leadership and 
collaborative planning which this 
new held requires 

Expansion of FCA’s activities 
will be mace parssi bole by the sec 
ond grant, and at the same time 


mdividuals and organizations in 


the audio-visual held will have to 
redouble thei efforts to gain great 
ly increased financial support of 
the Film Council 

A non-profit educauonal organi 
vation, the FCA was established 
in 1946 to “increase mformation 
aml work toward the general wel 
fare of all people by fostering 
improving and promoting the pro 
duction, distribution and effective 
use of audio-visual materials it 
has sponsared the development of 
community fim councils im the 
United States and has been imstru 
mental in forming more than 150 
community film council im the 
last four vears 

It serves as a che aring house on 
information about film materials 
and audiovisual activities and 
helps to coordinate the audio 
visual activities of some sixteen 
national Organizations which are 
now afhliatad with it These in 
clude the American Library Asso 
ciation, the National Educ ional 
Division of Audio 
Visual Instruction, the National 


\ssaxiation 


University Extension Association 
the American Association for 
Acddult Education, the National 
Film Institute of Canada, the Edu 
cational Film Library Association 
the National Audio-Visual Asso 
ciation, the Gurl Scouts of Amer 
ca, the Bov Scouts of America 
the National Conference of Chris 
tians and Jews, the National Safe 
ty Council, the Association of 
Jumior Leagues of America, the 
Congress of Industnal Organiza 
toms and Councils of Ameria 


Photo-Film Forum in Copenhagen 
@ An International Photo and 
Film Forum will be held in Co 
penhagen at the “Forum” exhibi 
tion hall October 27 
5 1950 


to November 





WANTED: 
MEN WHO CAN SELL BUSINESS FILMS 


—and who have an earnings record 
of at least $15,000 a year. 


One of the best-known producers 
ol business films (New York has 
excellent opportunity for two top 
flight account executives. Firm 
ong established, with many out 
o its credit. Men 


“ lected will probably be over SS 


standing hims 


with good background in advertis 


ny merchandising sales pT Orne 


tion, public relations. [hey will 
comtact mayor mcCOoOUTIES develop 
sales pr scnLALIONS act as coun 
sclors on motion picture and slice 
him programs. Applications will 
be held in strictest confidence. Our 
sales staff knows of this advertise 
ment. Address Box 605, Business 
Screen, 150 E. Supertor, Chicago 








BUSINESS SCREEN MAGAZINE 





PAUL ARMSTRONG 
CALIFORNIA FRUIT GROWERS 
Gxcranee 

H. £&. BASBCOCK 

CORNELA UNIVERSITY 


EARL W. BENJAMIN 
MATIONAL COUNCIL OF 
FARMER COOPERATIVES 
MRS. C. DANA BENNETT 
AGRICULTURAL ASSOCIATES 


ROGER CORBETT 
UNIVERSITY OF MARYLAND 

P. ©. DAVIS 

ABSOCIATION OF 

LAND GRANT COLLEGES 

w. P. DAViS 

NATIONAL COOPERATIVE 
MILK PROOUCERS FEDERATION 


MRS. PAUL DYKES 
MATIONA, GRANGE 

€. A. ECKERT 
NATIONAL, GRANGE 


WALTER DO. FULLER 
CURTIO PUBLISHING CO 


KEN GEYER 

CONNECTICUT MILA 

PRODUCERS ASSOCIATION 
FRANK JENKS 
INTERNATIONAL HARVESTER CO 


ALLAN KLINE 
AMERICAN FARM BUREAU 
FEDERATION 

KARL ©. LOOS 

POPE. BALLARD AND LOCOS 


JAMES A. MCCONNELL 
COOPERATIVE GL F. EXCHANGE 


RAYMOND W. MILLER 
AMERICAN INSTITUTE OF 
COOPERATION 
MERSCHEL D. NEWSOM 
INDIANA STATE GRANGE 


WILLIAM SANDERSON 
FARMERS UNION 

CENTRAL EXCHANGE 
HENRY SHERWOOD 
NEW YORK STATE GRANGE 


MRS. CHARLES SEWELL 
ASSOCIATED WOMEN, 
AMERICAN FARM 

BUREAU FEDERATION 

R. DOUGLAS STUART 
QUAKER OATS COMPANY 


w. S&S. SWAYER 
PURE MILK ASSOCIATION 


4. CAMERON THOMSON 
NORTHWEST BSANCORPORATION 


HERBERT VOORHEES 
NEW JERSEY FARM BUREAU 
FEDERATION 


£. £&. WILSON 
UNITED AIRCRAFT 
CORPORATION 


PRESTON 8 KAVANAGH 
COUNSEL 


COL. CHARLES W. SKEELE 
ASSOCIATE DIRECTOR 
TERRACE wud 

(THACA. #.¥ 


Bei = ss 


KEN GEYER 
£. A. SCKERT 


1731 Eye Street, N. W. TREASURER 


4 CAMERON THOMSON 
Washington 6, D. C. National 132! SecmetaRy 


CARL W. BENJAMIN 
wRe CC DANA BENNETT 





A Progress Report 


The Foundation is a non-profit, educational institution. 
It was incorporated in 1946 through a grant-in-aid from 
the Foundation for American Agriculture. Leaders of every 


national farm organization are on its Board of Trustees. 


It is dedicated to the creation of a better understanding 
between urban and rural America through the use of 


l6mm sound motion pictures, 


The Foundation specializes in distributing sponsored 
films—which meet its strict requirements for approval— 


to audiences in rural America. 


The Foundation’s services include distributing these 
approved films, acting as consultants in the making of pic- 
tures, and furnishing equipment to rural America for film 
projection. These activities have more than doubled during 


each vear of its existence. 


A detailed report and list of approved films are available 


from the Foundation on request. 


BOARD OF CONSULTANTS 
Charles Milner, University «f North Carolina, Chapel Hill 
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“THE CHICKEN OF TOMORROW” 18 mina. 
In color, dex os the efforts t weed a better meat 
fowl Contaimes a+ mum! sequence on the growth of 

a chuken emily 


“It's UP TO YoU" 20 mins. 
Tractor maimtenance and correct servicing procedure 
shooting sequences presented in animated 


“YOUR Par WORKSHOP 
" coher, shows need ‘cole 


’ “<i ' 
Mechanwed fare « workshop on modern, 
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Cuarwes E. BRANNAN 
Secretary of Agriculture 


Editor's Foreword 


%® ONCE AGAIN, the Editors of Busivess 
SCREEN present a progress report on the con 
tribution of motion pictures and the other 
audio-visual media to the education and in 
formation of all the people in Rural America 
It is altogether fitting that we dedicate this 
issue and the greater part of its contents to the 
hard-working men and women of the Motion 
Picture Service, U. S. Department of Agricul 
ture and to their co-workers in the Forest Serv 
ice, the Soil Conservation Service, and to all 
those in Extension Work everywhere. For more 
than three decades the whole field of idea com 
munications has advanced through their ef 
forts, just as untold millions of our fellow 
citizens on the farms have directly benefited 
by the content of their films 
heir story is told in simple but highly effec 
tive picturizations which improve farm pro 
duction, reduce the toll of disease, increase 
the acreage of useable lands, and protect the 
nation’s welfare. But it is reflected, too, in the 
tremendous increase of rural audiences as new 
thousands of l6mm sound projectors have been 
put to use along the lines of rural clectrifica 
tion projects. The films that bring vital infor 
mation foreshadow other images which bring 
the best in the world’s culture, marvelous new 
classroom films for the rural schools, and inter 
pretations of Scripture to the rural church 
Screens are lighted throughout the long win 
ter nights at increasing tens of thousands of 
farm group meetings, conducted in many in 
stances by the 11,000 workers in the Coopera 
tive Extension Services of the 48 states and 
three territories. “In our state of Minnesota, 
notes Extension Service Director Paul Miiler 
of that state, “county extension workers in 
1949 used 10 times more hims than in 1944 
This immense audience of rural Americans 
is well-served by the U.S. Department of Agri 
culture and by the growing number of spx 
cialists in sponsored farm films now also re 
ported in this issue. Together, Government, 
Industry, and the American Farmer have 
forged an unbeatable combination of produc 
tion. Their example will benefit the whole 
world around us OHC 
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CITED FOR MERITORIOUS SERVICE 





DEPARTMENT OF AGRICULTURE 


WASHINGTON 





TO THE EDITOR OF BUSINESS SCREEN 


The U. S. Department of Agriculture in three-quarters of a century 
has become a great research and service organization whose activ! 
ties affect the lives of all the people of this country. The 

Department has a special responsibility to inform farmers of its 
research and service activities so that they may achieve the best 


possible standard of living 


Motion pictures and other visual aids serve importantly in bridging 
the gap between research results and the translating of those research 


results into action on the farm and in the farm home 


The Department of Agriculture's Motion Picture Service has been : 
producing films for more than 30 years and looks forward to continued : 


service to farmers through films, other visual aids, and other media 


: 
We in the Department appreciate the important part which agricultural | 
films produced by industry and independent producers have had in im ‘ 
proving agriculture. We stand ready to cooperate with all producers 
{ visual materials in helping them portray the work of American | 
1griculture 
I congratulate BUSINESS SCREEN on the contribution it is making to 
better farm living through the recognition in this issue of motion : 


pictures in agriculture 





7 








MORE FILMS 
in the Farmer's Future 
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Webster 


Aeexiate Director of Information, t 


S. Department of Agriculture 


home demonstration agents, 4H Club leaders 


ul state and Federal employees Chther agen 
ces have held ofhces at strategic locations 
Forest rangers, who administer the national 
lorests, have long been famuliar to the Ameri 
can public Inspectors, counsellors, and ex 
perts of every kind make up the total force 

These state and Federal agricultural work 
ers represent a potential use of visual ards 
which it ws difheult to over-estimate. Most of 
them have equipment for projection of filmes 
sod other aids oF at least have access to such 
equipment. Most of them have experience in 
the use of visual aids and are demanding more 
oul more visual materials They are becoming 
increasingly aware of the fact that with visual 
ids they can multiply many-fold thei effec 
tiveness in dealing with farm peopk A na 
thonal visual aids workshop held by the Fed 
eral Extension Service at Cornell University 
last summer is an indication of the interest in 
this held and the importance attached to visual 
aids by agricultural administrators. At this 
workshop there were 107 participants from 38 


states, Hawai, and Puerto Rico 


Praopoction Factcrites Ame Ampts 
Not only is there the will to use visual aids 
in the Department of Agriculture but there 
exist excellent facilities for production of thes 
suls. As pointed out in other articles of this 
issue of Business Screen, the Department of 
Agriculture has complete facilities for the pro 
duction of motion pictures. With these facili 
s the Department has produced and will 
pencarite to produc im tmrcasing numbers 


lms ancl other visual ails which are needed 


the day-to-day programs of the Department 
The personnel of the Federal Department 
t Agriculture has a counterpart in all tbe 
state agricultural colleges and state agricul 
tural experiment stations and extension sery 
ices. Many of these state groups are producing 
hims related to the agriculture within thew 
respective arcas and in numerous instances 
hime are produced cooperatively by the De 
al ment aml one oF more states 
\dided to these two sources of film and visua 
production is the steady and increasing 
4 agricultural hims which are produced 
business firms and by independent pro 


neTS 
Moar Newm Lo Be Dons 
While it is possible to report much progress 


the production and use of visual aids in 


ulture, we who are un close contact with 


USDA Camera Recoaps the semple pleasures 


of a day's outing in the nation’s forests 


it realize that much more needs to be done in 
order to capitalize fully on the potentialities 
of these media. Better understanding of the 
possibilities of films by the top administrative 
people in the Department of Agriculture is 
needed. There is a growing appreciation of 
the value of films in many parts of the De 
partment but this attitude ts by no means 
universal. There is the need for better plan 
ning of the production which now takes place 
Films require a sormewhat larger initial outlay 
of funds than do other media although in the 
long run they compare most favorably with 
other information methods in cost. Too often 
we have found im the Department that himes 
have been produced because funds are avail 
ible rather than funds being made availabk 
«> that a film could be produced. Another 
need in the visual field ts for greater integra 
tion of films with other media. For example, 
the Department of Agriculture for years has 
been an outstanding publisher of agricultural 
bulletins and publications of all sorts. For a 
good many of those vears it has been producing 
motion pictures. There is no reason why pub 
lheations should not contain caretully worked 
out references to available visual materials 
Likewise study guides for film materials should 
refer to the rich publication resources of the 
Department, There is a vital need for more 
prints of existing pictures and the need for 


many, many more hims 


Tue Prace oF Television 

The phenomenal growth of television has 
raised certain questions regarding the future 
re lationship ot agricultu al motion pictures 
ind television. There are some who believe 
that the time will come when farmers will get 
ill their information visually by television 
ind’ that visits by the county agent will be 


unnecessary and that the showing of films by 


1g 
agricultural workers will be a thing of the 
past. We in the Department are open-minded 
on this subject 

However, until the time comes that the 
Department can be sure that television stations 
will regularly present all the essential infor 
mation which the programs of the Department 
require and until we cam be assured that a 
substantial part of the farm audience can 


depend upon such television presentation, we 


are convinced that the motion picture pro 
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SCENE FROM “Ovurereak” @ USDA motion pr 
ture that helped fight the hoof and mouth 


disease Yequence shows Mexican ejtnsode 


jector and the use of films which are tied into 
the farmer's problems will continue as essen 
tial parts of agricultural information and 
education 


Vingo Can Become a Powrrrunt ALLy 


All this is not to disparage in any way the 
high potential value of television to agricul 
ture. Without question it will be a powerful 
weapon in our information arsenal, The De 
partment even now is preparing for the time 
when televised information will be an integral 
part of our activities. We are now about to 
begin the third year of research on the use of 
television in agriculture. We have acquired 
much information as to the use of visual aids 
in television which we expect will prove ol 
great value in the future 


How lo Do li 


Looking ahead, it appears that films will 


Fitms Come First 


continue to grow In importance in the infor 
mation and educational programs of the De 
partment of Agriculture. It is not too far 
fetched to look forward to the time when 
every important activity of the Department 
will regularly count on the production of one 
or more films a year to help in carrying out 
the activity. Most of these films will be essen 
tially work tools for the people who ar 
responsible for agricultural programs. This 
means that the majority of them probably will 
be in the how-to-do.it class. Undoubtedly there 
will be important documentaries from time to 
time but we feel that the greatest good can 
be accomplished by the widespread use of 
films which will translate the research and 
service accomplishments of this Department 
into tangible terms which the farmers and 
their wives can put to use on their own flarms 
Our films have been modest in cost. We expect 
them to continue so. We see little chance that 
the Department will make pictures with the 
budgets which industry and outside agencies 
employ 

Within this framework we look forward to 
a continual stepping up of the motion picture 
work of the Department of Agriculture so that 
the research which taxpayers have paid for 
may more rapidly be passed on to the user and 
thus more rapidly be made to pay off in terms 
of more effcient production for farmers and 
for happier living for all farm peopl * 
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MOTION PICTURE 
Nervice for Agriculture 


by Chester 


\. Lindstrom 


Chief, Motion Picture Service, U. 5. Department of Agriculture 


N FEBRUARY 1949/*blizzards of unusual 
severity swept down from Canada and 
within a few davs enclosed many of our 

rangeland states in their icy grip. Roads were 
made impassable. The commercial life of 
hundreds of towns and villages was stilled 
Cattle wintering on the ranges became iso 
lated from their feeding-grounds. Hf conditions 
persisted — with millions of head of cattle be 
ing threatened by starvation or freezing to 
death — the meat supply of the nation was 
jeopardized 

Within the next week, as one blizzard fol 

lowed another, each more severe than the 
preceding, conditions rapidly worsened. Act 
ing quickly, a program was formulated in 
Washington to bring aid to the stricken states 
a program that included the cooperative ef 
forts of many of our federal and state agencies 


DOCUMENTING THE OPERATION SNOWPOUND 


Thousands of bulldozers, weasels, tractors 
and cargo planes were sent to the snow bound 
states. This gigantic effort to break the grip 
of the snow blockade, known as “Operation 
Snowbound,” brought vital assistance not only 
to the people but to millions of cattle wander 
ing aimlessly on the wind-swept range 

\ crew from the Motion Picture Service olf 
the Department of Agriculture was flown to 
Nebraska to cover some of these activities 
Another crew working on a film in Colorado 
was shifted to Operation Snowbound to 
cover activities in that state, and a third was 
flown to Nevada 

rhus, a pictorial account of the tremendous 
project Operation Snow hound was recorded 
on film. Shortly after the blockade had been 
broken, the footage was edited and scored, 
ready for presentation and study 


AND THE CAMPAIGN VS GRASSHOPPERS 


Similarly, in the summer of 1949 the range 
states were again threatened, this tome with 
a plague ol grasshoppers Congress ippropr 
ated several millions of dollars for relief of the 
stricken states. Not only were the valuable 
range grasses being ravenously consumed by 
tremendous swarms of grasshoppers. but the 
great wheat-fields of the west were also threat 
ened with destruction. The grasshoppers were 
everywhere —in the crops, on the trees, even 
However. the outbreak had 
been expected and the campaign to combat 


in the homes 
this insect invasion — the baiting of millions of 
acres of land with a bran containing a poison 


ous insecticide had been carefully planned 


by the Bureau of Entomology and Plant Quart 
antine, 

When operations got under way, again in 
cooperation with the Bureau of Entomology 
and Plant Quarantine, a crew from the Motion 
Picture Service of the Department was on hand 
to follow each step in the campaign — from 
the preparation of the bran at the many mix 
ing-stations to the spreading of the bran by a 
fleet of airplanes over great stretches of range 
land. And today this footage is in the process 
of being edited for a film to stress to the 
farmers and stockmen of the nation not only 
the incredible damage grasshoppers can work 
on the food supply of the country, but also 
the urgent need for their cooperation in com 
batting this menace 

These are but a few of the newsreel “on 
the spot type ot himes produced by the Motion 
Picture Service. More common, however, is 
the “planned” film produced from a shooting 
script 


Fiems Heur Save Our Lavesrock 


In 1946, foot-and-mouth disease broke out 
among cattle which had moved through the 
port of Vera Cruz, Mexico. Within a few 
weeks the disease had spread with lightning 
like rapidity to 16 states and the Federal Dis 
trict Of Mexico City. Here in Washington, 
specialists of the Devartment of Agriculture's 


Bureau of Animal Industry began to map an 


information campaign to bring home to the 
farmers and stockmen of this country the 
terrible power of the disecase’s contagion, as 
well as the economic havoc it had wrought 
for centuries past among countries of the Old 
World. The use of a film was one of the 
informational media to be employed in this 
Campaign, 

Meanwhile Congress had appropriated 35 
million dollars for aid to Mexico — zid for this 
(CONTINUED ON THE FOLLOWING PAGE) 
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prevalent of our cattle diseases, is being pro 
duced. By depicting the danger of the diseax 
to our larm cconmom mo well as 8 menace 
to our public health umiulant fever), this 
him has a great potential in contributing to 
the maintenance of a strong and healthy agri 
culture 
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mvariably, they are eventually converted to 
the tanh that this mations well-being is im 
great 
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Tomer Maew Cruannets oF Distemmttion 


Once a him is produced, how does it reach 


its primary auchence the American larmer 


andl his family? Through three main channels 
cooperating him libraries at state colleges and 
universities located im every state and terri 
tory: fim libraries in regional held offices of 


“ hool svstcms 


the Department; and finally 
aml lending libraries 


Film tucgets are seldom sufhciently large 
to supply all cooperating libraries with prints 


\vail alle 


hose regional libraries in which the 


prints are therefore placed with 
subject 
matter of the him is deemed most applicable 


No charge i’ 


the libraries manage the distribution of these 


made for these prints. In return 


prints to Departmental held ofhces without 


charge to schools, granges and other groups 


vicg charge 


\wreica Chwes Mocn ror Tuem Aw 


I he service performed by these him libraries 


in the distribution of agricultural hims ts 


iL outstanding example ot the hima ot pre 
ethcacs 
yardstick of dollars 


Motion Picture 
to bring agr 


duction<listribution teamwork whose 
canna be measured by the 
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sul conts. Tt has 
Service to reach a vast auctence 
information not only to the 


situa 


Tees Barco LAND is 


farming cemers, but to isolated villages and 


hamlets throughout America. It has put train 


ing tools imto the hands of our more than 
six thousand county and home demonstration 
sents, into the hands of 4-H Club members, 


instructors at state agricultural colleges, church 


and civic groups 


in fact, any group able to 
Since a 
Department of Agriculture film is considered 


secure a l6mm sound projector 
» public service to disseminate important im 
formation to the taxpayers who have financed 
its production, the only limitation imposed 
upon a showing is that no admission charge 


he made 


Meerinc Duricucr Buperr Prostems 


Ever 


the Motion Picture Service has been far below 


since the war the appropriation for 


the pre-war level though costs all along the 


line have increased. The appropriation proved 
insufhcient even to maintain production facili 
tics and necesma©ry seTV ice functions tor the 
Department and left nothing tor production 
It becarn 


of pictures a question of how to 


continue in existence. In order to overcome 
this situation, it was decided that motion 
picture work performed by the Service would 
have to be paid for by the sponsoring agencies 
and bureaus at actual cost. Such reimburse 
ments and transfers of funds have permitted 
the Service to maintain its facilities and a 
somewhat small 


production staff scTipt 


writers, directors, cameramen, editors, and 


sound men 


Seaves Oruer GoOoverNMENT AGENCIES 


Furthermore, though its primary responsi 
bility is of course the production and distribu 
tion of agricultural films, the facilities of the 
Motion workload 


permits, are made available 


Picture Service, when its 


upon request, to 


other federal and state agencies. In the past 


few vears, a series of medical training films 


has been produced for the Veterans Admin 


istration, trom the writing of the script 


through complete production. The series in 


cludes a number of widely-acclaimed films 
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such as Journey Back and You Can Hea 
{gain 

Agencies other than the Veterans Admin 
istration who have made use of our facilities 
include the Air Force, the Corps of Engineers, 
Federal Security and others. Agreements have 
been entered into with several states for co 
operative production of agricultural pictures 
For example, such agreements have been mack 
with the states of Virginia and Louisiana 


Finst Government Firm DeraRTMeENt 


History tells us that the Department of 
Agriculture was born almost 150 years ago 
when a clerk in the Patent Office was put to 
It was only in 1889 
however, that the function of the Department 


work distributing seeds 


in our then-agrarian economy was recognized 
and the Department was raised to cabinet 
rank 

The history of the Motion Picture Service 
in its struggle for recognition, almost parallels 
that of the Department. It was the first gov 
ernmental unit to produce an informational 
motion picture. But since films in those days 
1908) were looked upon with a great deal 
of skepticism — this was the era when filmes 
were devoted almost exclusively to slapstick 
and the peephole-type of comedy — production 
in the Department continued as a semi bootleg 
operation until 1912. At that time the use 
of motion pictures won ofhcial recognition 
through the simple ruse of photographing the 
contemporary Secretary of Agriculture as he 
addressed a boys’ corn dub. When the film 
taken without his knowledge, was shown, a 
new convert to the use of motion pictures was 
made, and shortly thereafter what is now the 
Motion Picture Service was set up to produce 
and distribute motion pictures for the Depart 
ment as a whole 


Provep VALUE IN First Wortp War 


With the outbreak of World War I, the 
Motion Picture Service proved its value as 
production mushroomed to large proportions 
If recognition of the unit's importance in 
disseminating agricultural information needed 
bolstering, that period provided ample oppor 
tunity 

In World War II, the 
Motion Picture Service in the Department 


facilities of the 


were borrowed by the Office of Strategic Serv 
ices. However, the production of agricultural 
films was continued in a temporary location 
until December 1945, when its facilities were 
returned 

One of the by-products of mass-training in 
the late war was the tremendous impetus given 
to the use of educational and informational 
films. Im the years that have since elapsed 
the commercial film industry has outgrown 
its early stages of trying to find its place in 
the sun. It is now taking great strides toward 
maturity. And with maturity have come new 
responsibilities of which we in the Motion 
Picture Service are keenly aware 

Sponsors are no longer satished with jerry 
built films, a patchwork of old stock and 
original footage quickly put together to meet 

CONTINUED ON PAG? 
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Studio production crew at wagk on Department of Agriculture sound stage 


Producing Agricultural Films 


by Walter K. Scott 


MAGINE A SERIES OF MOVIES in 
which the hero is almost always a villain! 
Let's say we're stretching a point here 

and there, but come up with some interesting 
contrasts — contrasts between the entertain 
ment motion picture productions and those of 
the Motion Picture Service of the U. 8S, De 
partment of Agriculture 

Our heroes are villains. One fascinating 
charmer, Anthonomus grandis, manages to cat 
his way through almost a quarter of a billion 
dollars worth of the nation’s cotton yearly 
His screen name is Boll Weevil. When Me 
lanoplus mexicanus hits the road, he leaves 
twenty-five million dollars worth of destroyed 
crops and several hop-happy cameramen be 
hind him. Keeping a Baltar lens focused on 
the migratory grasshopper is quite a roving 
assignment. Popillia japonica, Heliothis ar 
migera, Leptinotarsa decemlineata, and dozens 
of other plant pests, all villainous heroes, can 
account for rendering useless over a billion 
ind a half dollars of the nation’s plant life 
Add to the damage they do the losses brought 
on by plant parasites such as Puccinia gram 
minis or Cronartium ribicola, and then open 
up the casting office to the non-vegetarians 
characters who gorge themselves on cattle 
hogs, poultry, and so on. These boys represent 
big business. But they present a casting prob 
lem because they're too busy to come into a 
A Hollywood 


contract couldn't entice a Brucella abortus 


studio to go through their act 


away from nibbling at the digestive tract of 
a wayward Hereford 


Service Covers tae Country-Prios 
So the Motion Picture Service goes after 
them! They load down camera and sound 
trucks with personnel and equipment and 
head for the highways and byways between 
Washington, D. C., and about anywhere els 
in the United States. Once in a while they'll 


pay We the borders to capture on film the 
perpetrators of hoof-and-mouth disease which 
cuts into the income of both the United States 
and the Mexican Republic, 

No studio flats and prop trees for these 
crews! Their broad canvas is nature itself 
But, even here, they're peculiar, A_ placid 
azure lake doesn't interest them unless it's 
infested with mosquitoes, Any body of water 
doesn't interest them much unless there's too 
much of it, causing floods — or too little, caus 
ing drought 


\ cozy fire built out in the open, 
under the stately trees of a National Forest, 
has little pastoral quality for them, But that 
same fire, out of control, has them eating 
smoke and using burning brush as tripods 
until the film starts to melt 


Snow and sleet 
are considered photogenic when they're blow 
ing around at eighty miles an hour. Even 
farm hillsides take on increased interest value 
when they show signs of erosion, 


Tury'ne a Harp-Workine Carew 


When we speak of a crew, we mean a com 
bination of motion picture director and mo 
tion picture photographer, usually traveling 
in asmall truck-type auto loaded with cameras, 
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° his cast how to reenact the motions of pre 
arm ] ma ers: mating, his counterpart, the Motion Picture 
° Service director, must recognize the symptoms 


ot spawning im his cast and capture them 
“ . on ; 
COOnTING th FR inflagrenta delictu I he “ript he works 
him, calles anal lighu: equipment stsfhec pent from almost always calls for a scheme to thwart 
ico ihhueminat iret vrs as needled. such the here from multiplvim Killing off the hero 

" K K 

a4 room ma hon othee or place wher is even better provided there & an extreme 
small meetings are close-up showing the death and the instru 
When the scrign ore ambitious and call menmt that caused 


lor sound on locate amd greater lighting 

pr oblerns smart amul prort able wninal Diese Age Propecrion Prostems 
outht are added i m extra man feo The Motion Picture Service director has an 
Prperel linge lights elastic production «xhedule. He can't pick out 
Fach new scrip nis new problems for the time he'd like to do his shooting. He has 
the pacture crew , r it be the trick to wait for things to happen, and catch them 
light om the snow re riarege when they do. This often involves a return 
elevation of 12.000 caretul to the scene through the seasons, and can kee; 
infecting of perseor mto ‘ him scurrving from one side of the continen 
where fam and to the other The life evcle of his cast will 
perhaps th wene, but “cep, no changes 
on thee s brastheling The sound crew isn't interested in back Water FoR A NATION dep ted 


the recent Soul Conservation Service 


aul it saving it round noises as such. What would be con 


m act not duties silered in other quarters as background are film on this vital subject 


to the crew the main nowes —the drone of 
b mate NY Pits 


locusts, the crackle of fire, the bleating ot 
ot the a en veut , 

But | getting stricken livestock 

the pictu 


wal - ih Ihe cameramen have the advantages of 


orters, suet in @ small ighting with the sun, also the disadvantages fires...an audience that wants to learn how 
boat over the t Hooded river when the sun doesn't show. This means long to overcome or control disasters which threaten 
to record the cat und propert of inactivity when everything within their livelihood. A Motion Picture Service 
as it covers Lari on clinging artiste cries out for a chance to get a close film has to provide the factual answers 
precarious! io shit against 


ip of Choristoneura fumiferana munching on In Washington the Motion Picture Service 





towering shower opening oft 


: spruce bud maintains an active sound stage, a hlm process 


roads where hun 


ing laboratory, an animation unit, a small 
tsclated bow boli : , . nom > bum Content Has Lo Be Riot 


stall of writers, directors, cameramen, editors, 
sky bw wiv berms , " wo Hollywood hures experts to give technical 


sah times hon co wits ‘ 7 | “ivie on subject matter The experts on 


and sound technicians, a film library of black 


and-white and color scenes, and a music library 
aisle. The gricultural subjects hire the production unit where many moods are indexed and cross 
one crew t They often go along to keep the director in indexed for the tastes of future audiences 
rowing clay ‘ ‘ ' i formed, and they're good to have on hand so These constitute the hasix production organi 
om canned apre car bar that back in Washington they can certify to 


vation to which is added, as needed, such 
spur sticotialy 


Director 


the factual accuracy of the scenes. They have specialists as actors, narrators, composers, mu 
» satisfy a very particular audienc an audi sicians. et cetera 
; a! ' ‘ nN . 

peerk " mee that wants miormation — good, reliable And as writers scribe, cameras grind, editors 


information mm auchence that knows first 


snip, directors scream for “action,” narrators 
; 





amd about blights and diseases and Hoods and lisp through throat lozenges, and actors emote 


the battle of man and many of his common 
enemies is recorded cach day in the work 
the Motion Picture Service * 


Farm Films in the Field 


*® Out on the farm and in the feld where 
Forest Service some $3,000 county agents render inestimable 
CAMPRA IN AcTIO service to rural America, the motion pictures 
umd other visual media prepared by Depart 
ment of Agriculture experts, state extension 
departments, sponsors of farm products and 
implements, etc. are put to the great test 
Paul Kunkel, Brown County agent at Sleepy 
Eve, Minnesota, whose picture appears on the 
ypposite page ms one of those regular users ol 
s He has averaged °5 to 4 his a vear at 
farmer meetings. A unique device he uses oc 
sionally is to set up the projector in a hog 
house or barn where he discusses at first hand 
e practices he wants farmers to sec \ bale 
und a pig brooder shown im the picture 
alberve provide the stand for the pro 
He has had as many as [10 larmers in 


house like this to see his files 
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Rural Audiences Are Growiné 


by Paul FE 


ACK IN 1914 when Congressman Lever 
was arguing for the passage of the 
Smith-Lever Extension Bill which estab 
lished the county agent system, he said, “It is 
not sufheient to tell the farmer 
shown 


he must te 
the appeal must be made through his 
eve Certainly Mr. Lever was not thinking 
of motion picture film at that time, but ex 
tension experience has proved his foresight 
and how right he was. Visual presentation in 
its many forms dominates extension work to 
dlay 

County extension agents today are getting 
information to more rural people through 
press, radio and visual aids than ever before 
Not the least of the visual aids is the motion 
picture film. In our state of Minnesota, county 
extension workers in 1949 used 10 times mor 
films than in 1944, when our State Agricultural 
Extension Film Library was organized 


INFORMATION Procrams Use Att Mepta 


Motion pictures play a very important part 
in getting information to farmers and home 
makers. However, we believe that to be eff 
tive, a county s inlormation program must be 
based on the balanced and well-coordinated 
Movies fill a 
peculiar need in our Agricultural Extension 
work. They do it well, but, of course, they do 


use of all information media 


have some limitations which we will point out 
later 


The rapid increase in use of motion pictures 


here, and in other states as well, is due to a 
combination of factors. The need for some 
medium which would attract people to rural 
meetings as well as present information in an 
attractive form at these meetings has always 
been present in Agricultural Extension work 
Lack of electricity in many rural areas, heavy 
and inefhcient projectors to show motion pix 
tures, and the dearth of good films greatly re 
tarded the use of motion pictures in Agricul 
tural Extension meetings, however, until about 
1945 


Postwar Projectors Far SUPERIOR 


With the end of the war and the release of 
materials for civilian production, a flood of 
new equipment appeared on the market. Much 
of the projection equipment was far superior 
to anything which had been produced before 
It was much lighter, it was easier and simpler 
to use, and it projected a clearer and sharper 
picture on the screen. The rapid spread of 
rural electrification has also given great im 
petus to the use of projected visuals. More 
recently, the production of a wealth of new 
hlms in every held of farming and homemak 
ing has increased interest in films to a degree 
not dreamed of before’ Finally, promotion in 
the use of films by visual educational directors 
and others interested in the held has carried 
the movement to a point where many county 
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Miller 


extension workers would be lost if their mo 
tion picture program were suddenly stopped 

The rapid acceptance of motion pictures as 
a medium of disseminating information, grau 
fying as it may be, carries some dangers with 
it, too. All who are working with farm peopk 
have not fully realized that motion pictures, 
like other teaching devices, are merely tools 
in the hands of a teacher They are sharp 
tools and must be used as such, Some peopl 
may be actually wasting time by using movies 
By and large, motion pictures are not ends in 
themselves. A movie is not always the best 
medium for getiing information across to larm 
ers and homemakers. A set of colored 2 x 2 
slides will frequently serve as a basis for dis 
cussion and result in more }™ Trnanent tea hing 
than a movie on the same subject 

A sinoothly operating state library of Agri 
cultural Extension films is the key to their 
effective use by county workers. In Minnesota 
every county extension ofhce is equipped with 
a modern l6mm sound projector or is in a 
position to get one whenever it is needed, Our 
agents cannot keep on hand the hims they 
need during the year. Some use as many as 
0 films a year. Many of these films are not 
used more than three or four days at one time, 
others, of course, are used as much as a month 
In any case, a county cannot afford to buy all, 
or even a large part, of hilms needed during the 
year 


TPHoroucH KNowLrpce or Firms Neepep 


Operators of the larger commercial libraries 
sometimes are not familiar with the way Ex 
tension workers must operat They cannot 
serve extension'’s needs entirely as the field is 
limited, and most libraries could not afford to 
carry all the films needed. To serve county 
Extension workers efhciently, the person oper 
ating the library must understand 4-H, home 
demonstration, and Agricultural Extension 
work. He must know the contents of every 
picture in the library and how it can fit into 
various county programs. He must becom 
personally acquainted with the workers who 
use the films. A mere mechanical booking sys 


tem is not enough to give effective service 


Paut BE. Mitier 
is Director of 
the Agricultural 
Extennon Sen 
we, at the Um 
versity of Min 
nesota 


County Acent Paut Kunket us @ regular user 
of films in his field work. (see page 22) 


The state film libra 
rian must know about new productions in the 
field of agriculture and homemaking. More 

over, he must work with the producers of filims 
to guide production into lines that county 
extension workers need 


Films must be kept busy 


Acents Make Userut Loca Fiems 


Our agents have made some motion pictures 
locally. This practice has been rather signih 
cant in the dozen counties where agents have 
motion picture cameras, One of our agents, 
for example, recently filmed the activities of 
many of the better 44H Clubs in his county 
for less than $50 | hese pictures, shown to 
local people, will stimulate 4-H work in the 
county as no other medium could do, These 
local movies used in combination with pictures 
from the State Ofhce will make a well-rounded 
program for this agent’s 4-H Club program 

Our agents are adept at adjusting their 
methods to the situation at hand, Motion pic 
tures are shown under a wide variety of con 
ditions. Frequently the high school audito 
rium is used. Thus, a crowd of 200 or 300 
people can see and discuss the agents’ motion 
pictures. Again, the home agent will take the 
projector into a home for a project meeting at 
which maybe only a dozen women are present 
Ihe 4H Club leader may use the projector 
lor an evening meeting outdoors at a campfire 


Demannp INCREASES Witn PoruLATION 


The use of motion pictures in Agricultural 
Extension work will continue to increase. As 
more workers are added in the counties, the 
demand for films will increase. Likewise, as 
the number of people contacted and the num 
ber of meetings which extension workers at 
tend increases, the demand for films will grow 

New lightweight and more efficient projec 
tion equipment will also continue to promote 
the use of movies in this field. A need which 
(CONTINUED ON THE FOLLOWING PAGE) 
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(COIPTINO PD FROM THE FREICEDING Face } 
must be met, however, is the production of 
new hime suitable to do the job needed in Ex 
tension, This will mean that companies inter 
eed in production must work with farm 
leaders who actually use their flees. Many in 
dustrially sponsored tiilrws have comeributed to 
the available agriculiural ble soances for ex 
tetern workers 

Some of the sponser, however, have failed 
to realize that thew hliew will not be shown 
ait all if tee much ad ertming eraboctied nm 
their tlw. A few companies have done r 
markably well and are wetting excellent result 
fromm pictures made wih agricultural workers 
They have used only s tinimmum cf adverts 
big This source of flow does hold som 
promine in agricultural work, prowiding the 
sponsors realize what must do to have an 
acceptable him 

Workers in Agricultural Extension must be 
tramed in the use of moteomn putores if filo 
are to be of maximum value. Colleges prepar 
ig sericultural teachers and extemon work 
eres must wuiude in thew curreulsa « regular 
course in the use of viewal aiche if their erad 
usies are to use thew nealia lhe tuture of 
mouon piture hime in Agricultural Extension 
work um establiuhed. However, certam consid 
eratvom that we have mentioned must bx hep 
in mami if the program i comunue as the 
HNpOrtaAnMt segment | Agricultural 
Pxtemion imformati win mf las e 


Editorial Notes and Comment 
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Visual Guardians of Our Nation's Forests 


S. FOREST SERVICE MOTION PICTURES GAIN WIDE ACCEPTANCE - 


ITH THE NATION STILL USING 
sawtimbier taster than mu ow being 
replaced by forest growth, the Forest 
Service of the U.S. Department of Agriculture 
realizes that the important job of teaching 
good forest management is far from completed 
lo reach the thousands of Americans who 
sull need to be educated in wine forest ux 
the Forest Service relics strongly upon its 
rrerv ics 
Altogether, %) Forest Service files are im 
circulation. These vary in length from two 
minute trailers to half-hour shows. They are 
produced in cooperation with the U. S. De 
partment of Agriculture Motion Picture Serv 
we, and are circulated by the Motion Picture 
Service through its 72 cooperating film libra 
ries at state educational institutions, through 
the Washington and regional offices of the 
Forest Service and, occasionall through 
commercial channels 
The principal outlet for these hims is 
through the nine regional offices of the Forest 
Service in the United States and the Alaskan 
thee at Juneau. As regional offces receive 
requests from schools, churches, clubs, hort: 
tural societies, sportsmen’s groups and civic 
groups, the films are scheduled and shipped 
uit seweral days in advance of the showing 
There is no charge for use of the hlm 
but the user must pay for transportation 
charges 
Most lorest SUpETV sors have move projec 
ors available to them, and often the forest 
supervner or a member of his staff will show 
hims before interested groups. The films are 
ilo used by state foresters. The forester tor 
the Cook State Forest of Pennsylvania, for 
x arynpole has mniact ‘ ye wtice of showing out 
low movies each Saturday evening of th 
summer season. In this wav, thousands of 
cnickers and campers have learned about 
nation's forests and its needs 
Kecause the hims are distributed through 
any channels, it is im poss ble to know pre 
cwely how many people have seen Forest 


Service movies. It is known, however, that 


Tuen It Harrenep 


{ the Maine 


; 


2,257,683 persons saw films circulated during 
1049 from the Washington and regional offices 
of the Forest Service 

In the library of Forest Service films are 
movies on national forests, timber manage 
ment, wildlife management, forest protection, 
forest recreation, watershed management, and 
range management. While some films are 
especially applicable to certain geographical 
regions, almost all of the films in the library 
may be used advantageously in any part of 
the country. 

Many of the films are ideally suited for 
school use. In this group are such eminently 
successful movies as The Frying Pan and the 
Five. Dead Out. Litehlood otf the Land, Every 
man's Empire, Tongass Timberland, Timber 
and Totem Poles, There's More Than Timber 
in Trees, Forests Forever, The Forest Ranger 

One of the most popular of all Forest Service 
films is Realm of the Wild, a three-reel wild 
life story. It ranked second last year among 
all USDA films in total number of prints 
sold. The Winchester Repeating Arms Com 
pany, for example, has bought more than 100 
Warner Brothers condensed this film 


into a ten-minute theatrical version 


pr ints 


Another picture, Then 1t Happened, a dra 
matic documentary on the disastrous 1947 
Maine forest fire, produced jointly with the 
Motion Picture Service of the Department of 
\griculture, won the blue ribbon as the best 
safety film of the vear. The National Safety 
Council selected this picture as the best pro 
tuced during 1948 in the general feld of safety 

Through its movies the Forest Service re 
veals itself not only as the custodian for the 
public of our national forests but also as a 
research organization that is helping the farm 
er and the industrialist reap the greatest bene 
hts from growing and processing wood — that 


is striving to serve the best interests of all 


groups Moreover, the Forest Service hopes its 


movies wall help people se that forests and 
woodlands are a valuable resource that should 


be safeguarded for all tm * 


Forest Servict FILMS g ¢ Ame rns 1 giimpse 


vokouts, rangers on thew jobs 
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ilms Can Help Conserve Soil Resources 


* SOIL CONSERVATION SERVICE EDUCATES PUBLIC VIA SCREENS + 


ONVERTING SOUND AND CELLI 
LOID into life-giving topsoil might 


seem to be a wondrous process confined 
to the science of chemistry or physics, but, with 


out benefit of the laboratory, Soil Conservation 
Service hims daily perform this feat by em 
phasizing the importance of soil and water 
conservation and showing the farmer how to 
replenish the soil and prevent erosion 

For the last 15 years, SCS motion pictures 
have been making easier the Soil Conservation 
Service's man-sized job of making the farmer 
deeply conscious of conservation farming, en 
couraging conservation farming, and putting 
conservation farming to work, In the early 
days of the SCS program, educational “show 
boats panel trucks carrying a generator and 
projector — carried to some of the West's iso 


lated villages their first sound movies 


Fums Tuar Meer Varivo Neeps 


Multifarious best describes SCS films, for 
they are of many types. Some are general films 
which explain the inter relationship between 
conservation of natural resources and econom 
ic and social prosperity; some are conservation 
how4o-do-it'’s designed to teach the farmer 
conservation farming; some are social studies 
in film form; others have characteristics of all 
previously mentioned 

While SCS pictures are intended to be 
shown to the general public, in cities as well 
ss on farms, they are primarily designed for 
farmers; for u is to the farmer we must turn 
after all, to realize conservation on the land 

SCS hims show the farmer how to get the 
most production out of each acre by putting 
it to the use for which best suited; they show 
him conservation problems and offer solutions 
they show the farmer how to protect his land 
from erosion and loss of fertility 

[here are over 2,000 soil conservation dis 
tricts in the country including, now, more 
than a billion acres of farm and ranch land 


NatTionwipe DistrisuTion Crenrers 


Distribution of SCS films is made through 
Department of Agriculture film distribution 
outlets and regional offices of the Soil Con 
servation Service The latter are located in 
Upper Darby, Pennsylvania; Spartanburg, 
South Carolina; Milwaukee, Wiscensin; Fort 
Worth, Texas; Lincoln, Nebraska; Albuquet 
que, New Mexico; and Portland, Oregon 

Last vear, the seven regional ofhces alone 
reported an attendance at film showings of 
more than 1,000,000 persons. The actual total 
attendance figure at SCS film showings is 
several times that number, when showings of 
USDA cooperating film library prints and 
purchased prints are considered 

The Soil Conservation Service motion pi 
ture program is founded on the sound prin 
ciple of putting the best into a film and 
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getting the most out of it once it's mack 
Consequently films in regional offices are not 
permitted to lie idle in vaults but are strenu 
ously “pushed.” Field men are vigorous in 
their use of films, planning programs tor 
farmer groups, civic organizations, schools, and 
the like. They attend meetings of farmer and 
civic groups, show fims and reemphaize in 
lectures and discussion the importance of con 
serving our natural resources. During the 
summer, SCS ficldmen conduct conservation 
workshops for teachers at schools and colleges 
where they make heavy use of films. As prac 
ticed by them, the “personal touch” in using 
films cannot be overvalued. 


CoorrratTe Wrrn ComMMERCIAL PRODUCERS 


Losing no opportunity to further the caus 
of conservation farming via films, the Soil 
Conservation Service cooperates with commer 
cial producers making agricultural films by 
tendering technical advice on soil and water 
conservation matters, reviewing scripts for sci 
entific accuracy, making accessible stock foot 
age, and, as was the case on several occasions 
recently, by giving on-location assistance, The 
Service believes that by these activities, it helps 
put into circulation many creditable films 
containing accurate conservation data which 
otherwise would not have been made available 
to the public 


Twenty-six SCS films are currently being 
circulated. Significantly, of the first 10 most 
popular USDA films in terms ol sales last 
year, 6 were SCS films; of the 10 most popular 
films in terms of showings, 2 were SCS's. More 
important than that they show SCS fhims to 
be pleasing to audiences, the figures show 
hearteningly that Americans are aware of the 
need to inform themselves about the problem 
of soil conservation 

The latest SCS release is Water for a Nation, 
a black-and-white production running 19 min 
utes. It is an extremely timely film, for some 
of the problems shown in it are no more 
sharply defined than by the critical New York 
water shortage. Water for a Nation makes the 
point that farmers and rane hers depend upon 
water to raise their crops and livestock, while 
the nation depends upon the farmer to guard 
its precious water supply by practicing soil 
and water conservation. It shows that conser 
vation farming helps to keep the water in the 
soil where it falls as rain or snow, thus retard 
ing run-off and floods, and in arid country 
is the means of utilizing every drop of water 


How You Can Ger Tuese Prcrures 


Information about buying or borrowing 
these and other SCS pictures may be obtained 
from either the Washington SCS office, the 
regional SCS offices, shown elsewhere in this 
article, or the Motion Picture Service, USDA, 
Washington, D. C. a 


Som. ane Warek Conservation” shows prop 


er land wee as basis for conservation farming 


Easton” is a Soul Conservation fim relating 


the story of havoc wrought by erosion 


Warten” tells the story of this resource; is 


values and its potential destructive power 


Torson.” tells about that thin layer on which 


we de pe nd for most life necessities 











SFC TION TWO 


SPONSORED FILMS IN 


IHE FARM FIELD 


Films From Industry Aid the Farmer 
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Parnes AND SON fall 
rn The Growti 


List of Farm Sponsors Is Growing 


® [here's a long lot of active sponsors of 
farm-interest hims trom business and track 
groups and their contribution through ever 
improving content and production quality 
is quickly apparent to the viewer. For example 
there's the Amermwan Plant Food Council with 
/ f i the Hearts of I mers \udm the 
Ase rated Scrum Producers, Inc. with Va nt 
Ve Wilding oral =D te 


cultural Chemical Company oltering 


Amern it} \ger 
we several 
felepes 

\mong the oil companies Ru er Lends « 
Hiand sponsored by B. F. Goodrich uw widely 
Sinchan 


peomular lexas Company, and the 


Ethyl Corporation have excellent tarm film 
programs. Few who have seen nu will soon for 


Mir n Paradise Valle 


lauded tarm satets 


Sime lau’s high 


picture W ilclinng 


tithes snc lock Waste 


n Agriculture; This ls Our Land 


{ mmand; aml others of like repute 


‘ 


omluced by Audio Productions 


Tecpntcat Heuer Grven tee Farwer 


Farm audiences ro useful technical skills 


mm | ( ; i / Lincoln 

d Texas’ lour Farm W kshot 

learn weed control trom Sherwin Wi 
Lars, inp neal crop production trom (, 

‘¢ , Funk's G. Hybrid 

Ortho Pharmaceutical Corporation supplies 

Roarders, a medical film tor the datrs 

larmer on the breedine of cat there are 
Ralston t len low 


ples aml ter 


imnumerable ¢ I 1 ut TL: producti 


Sponsors of these pe ! learned long 
at tin 
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Caterpillar’s Film Program 
Has Basic Sales Objectives 


® Caterpillar Tractor Co. was formed in 1925 
by the combination of the Holt Manutactur 
Best Tractor Co., the 


two pioneers in the development of the track 


ing Co. and the C. I 
type tractor. Caterpillars farm fim history 
therefore includes activities of both of these 
CoTipanics 

The first full length farm film was produced 
in 1916 and dealt with the job of American 
farmers in the production ol vital flood sup 
plies in a world at war. Since that time, this 
pioneer sponsor has produced approximately 
thirty-five files dealing with the agricultural 


market 


Osyectives or THe Farm Firm Procram 


The company’s basic purpose in producing 
the majority of its farm hims is to further the 
sale of its products. Merchandising equip 
ment through a network of dealers, its hms are 
designed solely for thew use Any further 
showings are arranged for on an individual 
beasts 

The reasoning for this method of distribu 
tion is explained by Caterpillar in this way 

We design our films for a certain dehnite 
group (pote ntial customers of our equipment) 
und we feel that our distributors are the best 
possible judges of the audiences to be served 
if by amy chance, they miss a group that later 
sends in a request, we do one of two things 
Inform the dealer so he can arrange a show 
ing, or fill the request from the company direct 
We much prefer the former, as it establishes 
the name of, and a contact for, the particular 
dealer mvolved 


Few Excerrions ro Direct Saces View 


There are exceptions, notably certain films 
which Caterpillar has produced for special o« 
sions. Many of its West Coast distributors 
ire also dealers for Deere & Co. Films have 
been made solely for the “Days” which are an 
important part of the Deere program I hese 
films are very limited due to their specialized 
treatment. No effort is made to distribute 
them through other than Western dealers 

lo summarize Caterpillar’s film objectives, 
we quot Up to now we have not used the 
motion picture to build prestige or good will 
in the farm held. Our purpose is rather, to 
make the motion picture a direct selling tool 
in the hands of the salesmar 

The production of motion pictures for 
he agricultural market will continue to be a 
permanent part of out program. Simee our 
products cannot be carried in a brief case or in 
in automolule, the motion picture ts the best 
possil le means of showing the prospect what 
the equipment will do 

The use of our pictures will continue to be 
ss a selling tool. Unless we change our opin 
rons, the distribution of our films will continue 
to be maimly through our distributor net 


work Phat’s Caterpillar’s viewpoint 2 
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“Waves of Green” a Tribute 
to Agricultural Research 


*% Iwo vears of research work, followed by 
months of production eflort were climaxed on 
May 22 when the new Dearborn Motorsspon 
Waves 0 


Green was premicred before a distinguished 


sored Technicolor motion picture 


audience of state and Federal agriculture cx 
perts, educational authorities, and other lu 
North Carolina. The 
Jam Handy Organization produced this 38 


minaries at Nashville 


minute tribute to America’s land-grant colleges 
The picture was inspired by a speech mack 
by Dr. John Hannah, president of Michigan 
State Colleve, made to the Economic Club of 
Detrou It tells the story of the contributions 
to agriculture made in the research labora 
tories of these schools, including the deve lop 
ment of the seed industry sponsored by col 
leve extension services; the work of Oregon 
state scientists who saved their state's orchard 
industry from slow strangulation due to trans 
portation costs; and the development of rust 
resistant wheat by E. S. McFadden at Texas 
Agricultural and Mechanical College 


Story or TRAMWORK O& THE FarRoM Fieto 


The teamwork of these scientists, including 
Dr. F. R 


conquer 


Beaudette of Rutgers who helped 
Newcastle disease in poultry — the 
work of W. |. Morse of the ( 


of Agriculture in developing the soybean tn 


S. De partment 


dustry — these are joined together with the 
service of county agents, extension workers 
ind special courses at agricultural colleges 


Research work in 46 of the 48 


United States was a pre-requisite for the pro 


open to all 


ducer betore ti 


is him could be written 


Jam Handy di 


rectors, actors, and camera crews swung out on 


During actual produc thon 


1 6.300 mile urek that took them trom coast to 
coast tor held location sequences 
Broap PANORAMA OF THE AMERICAN SCENI 


Ihe result is an inspiring overview of the 


Farm film audiences like th 


American Way, fully. deserving of the stat 
premcres tor Waws of Green being he ld on 
the campus of cach of the 49 land-grant col 
These state 


leges throughout the 


coumry 
premieres are jointly sponsored by the Dear 
born distributor in each area, by college ofh 
cials, and agricultural authorities in each state 

Her: is the sponsored nenion picture at ats 
best andi greatest! 

I his historical story begins with the signing 
of the Morrill Act in 1862 by President Abra 
ham Lincoln; it is an unfinished epic as the 


work of the land-grant colleges continues e 





Micuican Stare’s first agricultural class met 


in 7897 1 sorne m Waves of Green 


Illinois Central Railroad’s Rural 
Film Program Serves Dual Role 


® “Film production and presentation serves a 
two-fold purpose for us,” explains john I 
Hawkinson of the Illinois Central Railroad's 
Audw-Visual Aids first to edu 


cate and inform the 


Library of 
farmers along our line 
which runs straight through the heart of 
America, and second to encourage full land 
utilization along our lines 

IC. maintains a full-time 


partment under P. R 


Avricultural De 
Farlow, general agri 
cultural agent, with headquarters at Chicago 
Ilinow. A staff of agricultural agents have 


headquarters at Baton Rouge, Louisiana, Jack 


ypical group of rural fmerians are roll ng up 


De. F. R. Beauperre of Rutgers Uni 
versity conquered Newcastle disease in 
poultry 


1 scene in “Waves of Green 


Padu 


Forestry 


son, Mississippi; Memphis, Tennessee; 
cah, Kentucky, and Waterloo, lowa 
agents have stations at Baton Rouge and at 
Hattiesburg and Jackson, Mississippi 

Using the “visual-live” method of presenta 
tion, these agents attend and conduct farm 
meetings, acting in the same capacity as the 
county farm agent with the exception that they 
are not on Federal payroll. The films, which 
ire silent, are explained by the agent who also 
imswers any questions which the audience 
might have 

Cooperation and mutual assistance between 
the farmer, the cattleman, the dairyman and 
the railroad is the final goal of these educa 
tional and informative presentations, By en 
couraging the farmer to raise more and better 
crops, the railroad is paving the way for in 
creased shipping. The program also fits into 
the country’s national economic situation 

\ report by Mr. Farlow states, “We use mo 
(CONTINUED ON THE FOLLOWING PAGE) 


pressive attendance rec ords 
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Deere & Company a Major 
Sponsor of Farm Pictures 


Moline 


ome of the carly users of business hime. Start 


® Deere and Company Illinois, was 
ing in 1990 with silent sales and service pu 
ures shown to farm audiences in a few dea 
erm sores, the program has grown in impor 
tance until today Deere is a imajor sponsor of 
wound motion pictures selling the farm mar 
ket, with 95 per cent of all John Deere dealers 
participating 

The annual program is called “John Deere 
Dav’ and mw centered around hve w seven 
sales, educational, and entertainment hime 
The local dealers are provided promotional 
materials and assistance im the form of invita 
ional broadsides, newspaper advertmements 
news releases, posters and radiw spot an 
nouncements for building attendance I he 
dealer pays all costs on the local level the com 
pany furnishes the hims am! equipment for 
putting on the show, plus a two man crew to 


mart with the program 


Pyrat “Derrar Day Time SCHEDULE 


I bee preferred pattern for a John Deere Day 
is as follows: First pictures start at 10:50 on 
[tO am. Free lunch is served trom 12 noon 
Pitures and remainder 


les a registration yn 


. 130 pom 
1 program which imcluc 
rexl, introduction of dealers personnel and 
drawing for door prizes, is completed by 3:00 
w 3:30 pan. This schedule is varied to meet 
kxal conditions when necessary \lternoon 
shows aml night shows are preferred by som 
dealers and th company goes along with thos 
procedure where ut seems advisable 

When Deere and Company produced its 
hist sound film in 1996, several dealers indi 
cated they would be willing to hire local thea 
res for their shows if S5mm him was provided 
[his was done and encouraged in succeeding 
ears, the company believing that theatre 
showings do a better yob ol selling, with the 
suchences more comfortable and gaining a 


4 


better impression of the product on the larger 


«reen. lToclay pr atically one-half of all shows 
ure S5enm shows in theatres, with some dealers 
using as many as three theatres to accommo 


late the crowds 


\ DmAMATIC SCEND 
picture 


Deere has pioneered in the use of insco 
S5enm color for commercial pictures Iwo px 
cures of the five used in the 1949-50 shows were 
Ansco color with Kodachrome reductions pro 
vided for the l6mm shows. Reid H. Ray Film 
Industries, St. Paul, preoxluced the two Ansco 
color films, What's New for 1950 and An Eve 
to the Future. Both were sales pictures, as were 
black and white Beyord the Price Tag and 
Farmer of the Year, a soil conservation picture 


a‘so produced by the Ray firm 
Rem Ray Conservation Fiim Praisep 
Farmer of the Year has been acclaimed as an 
outstanding promotion picture by leaders in 
the soil conservation movement. It tells the 
Walter Baldwin, 


who refuses to go along with the 


story of an obstinate larmet 
Hollywood 
soil conservation program im his community 
but is finally converted by his wife (Maric 
Bob ¢ ole 


with the aid of the soil con 


Bainbridge, Minneapolis) and son 
tan Hollywood 
servation agent (Boyd Crane, Chicago). The 
success of the picture ts due to its realism in 
picturing the process of conversion necessary 
in the case of thousands of farmers 

The 1949-50 leature entertainment picture 
which is the principal crowd puller for John 
Deere Days, was produced by Wilding Picture 
Productions, Inc. Its tithe, Roots im the Soil 
is suggestive of the message i Carries 

When John Deere pictures have served theu 
original purpose showing at John Deere 
Days they are added to the film library for 
circulation to all types of farm and small town 
audiences. Among the films now available to 
rural audiences on a free basis, except trans 
portation are 

Roos iN THE Sou.” a 57-minute picture tells 
the human interest story of a small-town 
banker 
Docror Jim” 50-minute him-story of a young 
country doctor's aspirations and struggles 
Tue WiInpJAMMeER’ a light-hearted 55-minute 
picture starring Bob Burns plus music and 
dancing 

Keer Your Eve on tree Sou” 20-minute film 
emphasizes importance of soil maintenance 
FARMER OF THE YrAR” IS minute subject 
«claimed tor its handling of soil conservation 
problem 
@ All of these and other Deere films may be 
ordered from Reid H. Ray Film Industries, 


2269 Ford Parkway, St. Paul, Minnesota s 


STELLAR CASTING marks the 
Co. films produced by Wildin 
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New CHAMPIONS OF TRANSPORTATION re 
cont Kadachrome film of Harvester tarm « quip 


ment mm the heid 


Since 1911, International Harvester Co. 
Has Pioneered the Use of Farm Films 


% Motion pictures and sound slidehims arc 
playing a more vital part every year in Inter 
national Harvester Company's relations with 
dealers, customers, and the public 

Phe first industrial motion picture, entitled 
Back to the Old Farm, was produced by Inter 
national Harvester in 1911. Since that time 
the company has had a continuing program ol 
hims for entertainment, education, and sales 
promouon. More than 200 motion pictures 
and about 150 sound slidehims have been 


mace 


IMPROVING Disrrist TION Reat PRostem 


Today, 24 current subjects in the helds of 


farm equipment, industrial power, motor 
trucks, and refrigeration are in such wick 
spread demand that hiling requests for him 
loan is generally several months behind. “Show 
the mght him to the right people” has become 
the watchword as the requests pour in for 
shows 

Lhe nation-wide Family Parties’ —where 
the local dealer entertains his customers for a 
day in the fall or winter — have been given 
first run on all entertainment and educational 
pxtures. From two million to four million 
peopl may sec any entertainment puture ovel 
1 two-year period, Additional distribution for 
the life of the picture may come from colleges 
and universities, civic clubs or women's clubs 
farm organizations, high schools or grace 
schools 

The Romance of the Reaper the story of the 
invention of the first successful reaper by 
Cyrus Hall McCormick, has been one of the 
all-time Helpful 
Henry, Farm Inconventences and My Model 


Farm are comedies with high attendance rec 


most popular favorites 


ords over a period ot 15 to 20 years 


Eacn Firm Has Derinrre Os yrctive 


The general objective of all films is to pro 
mote a better way of lile on the farm and in 
business and industry. Sound slide films are 
generally directed at company and dealer pet 
sonnel to show better methods of operation or 
of merchandising 

Although during the war pictures were mor 


of educational nature, an increasing percent 


NUMBER 4+ VOLUME | 


age of subjects are now dealing directly with 
sales. A portion of the film program, of course, 
will always be devoted to vital national prob 
lems of agriculture, industry, and transporta 
tion. Entertainment films will always be de 
sirable and necessary. The general scope ia all 
classihcations scems certam to mearease 

Some of the most recent popular hims are 
in Afrtem 
i Way of Life, County Fair, For Land's Sake 
Monarchs of the Forest, New Champions of 
Water and People 
Under Western Shies, and International Pi 
torial No. I * 


{dventure with Commander Gatti 


Transpo tation Saul 


The Texas Company Adds a 


New Picture to Farm Library 
Sponsor: The Texas Company 
Title: Your Farm Workshop, 18 min 

color, produced by Audio Productions 

lm 
® The Texas Company has consistently 
used films for many vears as a main tool 
in reaching the important farm market 
for petroleum products 

Ihe company is a frequent host at 
grange meetings for not only the larmer, 
but his whole family 

Texaco farm films are friendly, un 
pretentious and informative. New edi 
tions of the Texaco tarm newsreel are 
put out from time to time, as well as 
handsome pictures ce voted to such activi 
ties as apple and chicken production 
Usually, a Texaco delivery uruck, and 
somectimes @ route man, turn up in the 
hims, but never in a torced manner of 
straining for the plug 

Your Farm Workshop is similar in 
pattern to the other Texaco farm films 
It tells of the value of having a good 
workshop on the farm for maintenance 
and repair of mechanical equipment and 
buildings. It describes how to onganiz 
and house the workshop and something 
of the basic principles of craftsmanship 
required to get the most out of a shop 

lexaco farm hims are an activity ol 
the Sales Promotion Department under 
Mr. |. M. Gregory 


Some Ovnes Uservun Texaco Fims 


War on Wear shows farmers importance 
of lubrication and care of farm ma 
chiners 

The Chicken of Tomorrow, a color film 
on breeding of improved fowl 

Your Apple Orchard, also in color, covers 
range of winter preparation of blossoms 
spraying and cultivating, through har 
vesting and marketing of the apple crop 
@ These and other Texaco fann films 
can be booked through the company’s 


sales promotion othces 


Kecorp Aupiences like this attend showings of 
MinneapolisMoline films in the field. 


Minneapolis-Moline Dealers Report 
Record Attendance at Film Showings 


%* Minneapolis Moline dealers over the coun 
iry are reporting record attendances the first 
three months of this year for their dealer day 
programs which feature the showing of two 
1600 foot bims produced by the farm ma 
chinery company 

On the basis of reports that are still incom 
plete, over a quarter of a million people at 
icnded performances given by MM dealers in 
just a little over two months. A larger percent 
age of capacity audiences were reported this 
year by dealers who sponsored the showings 
Most of showings were held in local theaters, 
school auditoriums, or community halls 

Films released this year by Minneapolis-Mo 
line were both in color, one entitled dn Amer 
ican Journey and the other Weather Whys 
The former, purely a general interest film, is 
a travelogue that includes scenes filmed in the 
United States, Canada, Mexico, and many Cen 
tral American countries. Weather Whys, pro 
duced with the cooperation of the U.S. weather 
bureau, is a story of weather and how modern 
farmers cope with it 


Firteenth Year or Frum UTiazation 


Minneapolis-Moline began to use films in its 
sdvertising program over fifteen years ago, and 
was one of the first to produce an industrial 
him in color with sound. Its films are now in 
great demand by schools, colleges, and civic 
organizations, Its records indicate that over a 
million students alone view some of their films 
in the course of a year 

Last year the company released two films 
that also proved extremely popular with audi. 
ences. One of these, This Heritage of Ours, 
a story of America and its growth from a wil 
derness to the greatest nation in the world, has 
been shown on numerous television stations in 
The film was re 
cently chosen by the Reorientation Branch of 
the War Department for showing next fall at 
a National Exposition in Japan 


various parts of the country 


The second film, Reasons for the Seasons, 
was sclected by the Office of International In 
formation of the U.S. Department of State jor 
distmbution to various countries of the world 
len prints of this him, which is a story of the 
four seasons of the yvear and how they affect 
farming, will have world-wide distribution, 
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Service ls Credo of Sears Pictures 


@ FILMS OF SEARS ROERUCK Fat 


®@ baam You rm imieedd wellserved tw the 
genuine pully lato him program of the 
Sears Raoetuck Foundation which vo dechcated 
to the interests aral mee 4 the teews anal ger 
om rural Amerwa @ m to the mitereste © 
their parents 

hom some tweon ws ago in the making 
al Partne ri s +1 Club film) by vet 


eran tarm hin } 


yecialot and ditributor C. | 
Venarad { Pevrta rene t? Sears bounds 
them peremgt an “ rr ale me eleven: such 
pee Chere } nt “ ; aoe tative ms its 
meni a6 te ‘ ithe « thew program 
wae werked cut i . ' silent 4-H 
(lub prtur ' r j i s lone 
wrarnl progran 

Recognition 
shim that “th 


prograr ’ reqquucnti siaire 


NDATION SET HIGH STANDARD e 


like this lathes program that 


designed to sell goods will tail, but a publu 


‘ puller re 


relations program that does not sell goods, ts 
me @ god public relations program 
Sears 4 Stitch ion Time, ovoxtuced by Venard 
* were al) Scars finwm cxcept one “lis no 
winnie thot wor a National Safety award as the 
farm safety him of us vear and is one of 
vont peopnilar subjects mm the library. Dime 
promotes mare fhosent methods by 
( practical larm work simplication tr 
i Preven nw armed at reducing 
ones through proper car of livestock 
The 4-H and Future Farmers hims are Thet 
inet ne Tash » cluced by Paul I hompson 
t Seattle Under the 4-41 popular since 
13> when tt wae produced srl Where the 
Read Turns Right, an ispu sional message 
o local volunteer 4-H Club leaders 
The People Together tells how a group of 
larmer band together to save the topsoil in 
them valley thus helping groups who help 
\mernan agrwultur 
R. V. Mullen of the Sears Roebuck Founda 
tron reports that print demand is very hea 
av that increasing thousands of audiences are 
spparently beimg reached cach year I hes 
hime are available to all organized groups and 
“hools, primariy but mot exclusively rural 
We believe that demand tor tarm hime 
is bound to grow ever greater 
The philosophy behind this public service 
him program has paid first dividends to the 
groups who see the pictures Imereasing imtet 
est in such worthwhile movements as the 4-H 
md Future Farmers organizations has, in turn 
nivanced the whole tarm freld Perhaps best 
om all w the underiving tact that all Sears 
Foundation films look and listen as if th 
were created by tolks who understand the tn 
terests amd thinking of rural Americans, as in 
fact they were No greater tribute could be 


paid to the sponsor and the pl xluces - 
, 


. . . ' 


Swift's Agricultural Research Division 


Films Serve the Livestock Producer 


®@ five lOmm sound motion pitures spon 


soredt by the Agri tural Research Division of 
Swilt & Compan. vuler invaluable service to 
hve vestock pr niucet Wath ome than 100 
prints of each subject available buts 
the il mein Cth 


“xhool agrecultural classes, farm and livestock 


reanizations, and small town civic groups 


i eat nd M ma temnuate him 
{ sand (/ 


preservation of meal 


Si ua > PRET v uate 


subject on Swilt 


dauy and poultrn 


Business Screen Checks Farm 
Film Audience Reactions in East 


& it is customary to think of the great mid 


west as the heart and soul of American agri 
culture, vet within one hundred miles of New 
York are farm areas as distinctly farm-minded 
” any county in mid-lowa 

Truck farmers in wpper New Jersey and in 
Nassau County, dairymen and apple growers 
slong the Hudson Valley, and the potato and 
duck producers of Suffolk County are, indeed, 
» big market for farm suppliers, and are as 
receptive to films as any other area in the 


ccminiry 
Snowirncs Age Weit-Pusticizep 


In Riverhead, Suffolk County, tor mstance 
showings of farm films regularly draw large 
audiences. As an indication of the importance 
of these showings at local potato or duck rais 
ing groups, the Riverhead County Review an 
ounces them in advance, often describes the 
films to be shown almost in the same promi 
nence as editorial mention given to the current 
Hollywood show at the movie theatre 

One Riverhead potato grower said recently 
that he had adopted a couple of ideas he saw 
Although he had 


read about them before in a magazine, 


in a lLexaco farm newsreel 
seeing 
them in action had convinced him they might 
help his farm 

\ large apple grower near Hudson, New 
York, saw “7 or 8” movies last winter at his 
local lodge—said they were very popular, espe 


Miracle in 


Paradise Valley was very well received 


cially if they had some new ideas 


Ou. Company Fims Wipety SHown 


The Ethyl Corporation has sponsored some 
notable films, some as a friendly donation to 
the National Retail Farm Equipment Asso 
ciation and its local chapters. Ethyl has dis 
covered that 45°, of farm film audiences are 
women and children, and although the man of 
the tamily is the one to influence for specif 
results, Ethyl movies are always designed for 
the whole family 

Sinclair's major contribution to the farm 
him has been The Mi: n Paradise Valley, 
but the company maintains a regular farm 
promotion for Sinclair products 

Other Eastern industries reach the farmer 
Agricultural 
Chemical Company, The Farm Journal and 
Dailey Mills are some of these. One of the 


to i lesser degree American 


best farm pictures in years was the American 
Bankers Association's Bill Bailey 


Pillars 


ind the Four 


FARM Fiims Destonrp ror FARMERS 


Companies which have used a special farm 
him promotion have found it most effective 
Farm groups are exceptionally receptive to 
material prepared for their particular interests 
This does not mean, however, films prepared 
tor a Reuben with a straw in his teeth. The 
nuxiern farmer is more likely to have a Cadil 


lac in his barn and a TV antenna on his roof 
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SECTION THREE 


THE FARM FILM ORGANIZATIONS 


Farm Film Foundation Gains Stature 


* SERVICE TO RURAL GROUPS EXPANDS FIELD OF FILM USE - 


® Organized with the cooperation of all of 
the major national larm organizations im May 
1946, the Farm Film Foundation has, in four 
vears, established usell as a national imestitu 
tion im the field of audiovisual education 
During its first twelve months of existence, the 
najor effort was directed toward building an 
organization, setting up depositories, review 
ing films for Foundation endorsement and 
establishing a competent board of consultants 
to work with sponsors on projected pictures 

foward the end of 1947 the Foundation got 
into full swing and since that time its services 
have tripled each year. It was chartered as a 
non-profit institution dedicated to the crea 
tion of better understanding between rural 
and urban America through audio-visual ed 
ucation. It has held closely to its chosen held 
o8°. of us hlms being shown to meetings of 
Granges, Farm Bureaus, 4-H Clubs, Future 
Farmers of America, Vo-Ag classes, etc. Judg 
ing from the response it has received both 
from sponsors of acceptable industrial films 
and from the farm audience it reaches, it is 
living up to the purpose for which it was 
originally created 


SELF SUPPORTING SINCE 1948 


lt was through a grant-in-aid from the Foun 
dation for American Agriculture, with which it 
is closely allied, that the Farm Film Founda 
tion got under way. Since 1948 it has been 
scli-supporting. Its income ts derived from 
sponsors who pay for the distribution of their 
hims and tees for consultant services it ren 
ders to film producers. Endorsement of a pic 
ture by the Foundation has become the symbol 
ot a blue-ribbon film in all of rural America 

The Foundation has a distinguished board 
of trustees, composed of top leaders from the 
national farm organizations and a number of 
vutstanding businessmen whose companies are 
closely allied with agriculture, either through 
processing agricultural commodities or met 
chandising directly to farmers. The president 
of the Foundation is Walter D. Fuller, who is 
chairman of the board of The Curtis Publish 
ing Company, publisher of The Saturday Eve 
ning Post, Country Gentleman, Holiday, et 
The executive vice-president is Mrs. C. Dana 
Bennett, who is also a trustee of the Founda 
tion. In addition, there is a national advisory 
committee compos d of state C,range masters 
state Farm Bureau presidents, and other farm 
leaders, plus a board of consultants made up 
of editors of leading agricultural magazines, 
information men of the national farm organ 
izations, and specialists on rural life 

The job of the board of consultants is to re 
view pictures submitted to the Foundation for 
endorsement and to advise on the producing 


of new films. The rules set up for the accept 
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ance of pictures are so strictly adhered to that 
only about one out of every ten submitted are 
approved for Foundation distribution. Thes 
rules state that a picture must be basically edu 
cational, interesting, and tree trom excessive 
advertising o1 propaganda Films now on its 
list show how closely these rules have been ad 
hered to. They represent the finest examples 
of audio-visual production, and their sponsors 
read like a list of Who's Who in Industry and 
\griculture 


Reviews Fisws Wrreour Ostication 
The Foundation is always glad to review 
pictures for sponsors free of charge and to re 


If a film is 
accepted for Foundation endorsement, the 


port their findings in confidence 


sponsor still is not obligated to make prints 
available to the Foundation for distribution 
If he does, endorsement leaders are attached 
to these prints and may also be obtained for 
other prints, if desired. Accepted hims are r 
viewed in columns conducted by the Founda 
tion in a number of farm magazines with na 
tional circulation and are included in the 
Foundation’s film list which is sent to mor 
than 30,000 agricultural leaders 

l he people who h ive struggled to build ihe 
Foundation into an imstitution with fourteen 
major branches scattered across the country 
and seven additional sub-branches showing to 
sucdiences im strictly rural America of approni 
mately 2,000,000 gaze back with a feeling of 
wonder and amazement at how far the Foun 
dation has come in such a short tin With 
the experience they now have accumulated 
they are looking ahead to an ever-increasing 
number of good pictures and an ever-increas 
ing audience in rural America. They believe 
they are working with the most important 
media available to unite our American people 


in our fight to survive in a chaotic world * 


Over 1,000 Farm Films Listed 
In New “Farm Film Guide" 


@ Descriptive listings, together with 
sources and other useful information, of 
over 1,000 directly related farm motion 
pictures and sound slidefilms are in 
cluded in the new first edition of the 
Farm Fitm Guine now being published 
by the Editors of Business Screen 

The 84-page book will also feature use 
ful technical data, projection hints, and 
tables for larm fim users. It has been in 
preparation and revision for many 
months but orders are now being a 
cepted for July delivery at 150 E. Supe 
rior Street, Chicago 11. Single copies will 
list at Oh post pard 


Unpiverrep Interest marks the faces of this 
typical audience viewing Sears Foundation 


motion pictures (story on opposite page) 


Four Rural Film Councils Begin 
Film Council of America Reports 
® Four rural film councils including Savec 
(Beckham County) and Medford, Oklahoma 
Polk County, Georgia and Nobles County 
Minnesota, are now in operation according to 
a recent report from the Film Council of Amer 
wa These councils are organized so that they 
arrange their meetings in different sections of 
their territory giving everyone a chance to 

participate 

Organized from various sources, the Polk 
County Council grew out of an av coordina 
tors’ meeting which was held in several of the 
county schools. Film previews, demonstrations 
of the use of filmstrips, opaque projectors and 
other av aids are featured at their get-to 
gethers 

The Beckham County Council has acted as 
an advisory preview body to help select films 
for purchase for the county film library. It 
ilso furnished films and projectionists for vari 
ous club meetings, meetings of the Farmers’ 
Union, TB Association, home demonstration 
club gatherings, church groups, etc. 

Building up the county film library of edu 
cational films is the task taken on by the Grant 
County Council which is also aiding program 
leaders in adult organization to choose films 
and other audio-visual aids for their activities 
Thev arrange for wide circulation of films that 
are in the community for only a short time, 
help to train projectionists, and are building 
a local film information center 

These rural film councils not only extend 
the scope of the a+ program, but also encour 
age friendliness and neighborliness and a bet 
ter understanding among the rural residents 

Write Film Council of America headquar 
ters, 57 East Jackson Boulevard, Chicago, for 
details on organizing a rural film council ® 
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The House That Faith Built 


“The House That Faith Built” 


THE INSTITUTIONAL MOTION PICTURE STORY OF ANHEUSER-BUSCH, INC 


ht HISTORY ©} \NHEUSER 
niUscil } . ru tales 
\ 


cities throughout the U.S. by members of 
Anheuser-Busch distributor tamuls 
ollowing a briet preface of company opera 

tom, both mrernal and 


ixaly of The House Ti 


| 


external, the main 
Faith Bu 


minating stor f ats early founding and 


f unreels 
: 
vrowth. bor thes is also the romantic story of 
oung Adolp! us Busch. who built The Howse 

mion and determination lts most stu 


suucthe relatcs il eprades of thre pro 
ra when Anheuser-Busch became one 
stron s leading suppliers of bakers and 


ital sts, and othe important by 


COMANTICC ANGI 


4 New Feature Length Picture 
Unreels the Stirring History 


of a Great American Enterprise 


products such as malt, corn syrup and corm 
starch. Keeping faith with its workers, the 
company saw that faith jusuhed in a spon 
taneous demonstration by the people of St 
Louis on the eve of repeal. This impressive 
ceremony was reenacted especially for the film 
in one of the most spectacular crowd scenes 
ever himed 

Lyle Talbot, Arthur Baker, and John Dou 
cette are featured Hollywood players and their 
resemblance to the real-life persons they por 
tray is due to the genius of Jack Pierce, make 
up artist who recently created characters for 
the Technicolor production of Joan of fre 
Wallace Fox directed for Wilding; the screen 
story is by Morgan Gibney 

Opening scenes for the film are set in the 
othces of a museum historian who aids a re 
porter in preparing a story about American 
industry 
heuser-Busch is background for The House 
That Faith Bult 


the transportation industry 


his account of the record of An 


What this story meant to 
in the develop 
ment of refrigeration cars) ; to agriculture (in 
creasing the quality of domestic grains); to 
workers (through building a great enterprise 
iffording thousands upon thousands of jobs in 
related lines) —these are the facets of important 
interest behind a strong and convincing mo 
thon picture narrative 

Working directly with Wilding in the pro 
duction was the D'Arcy Advertising Agency of 
Anheuser-Busch 
Company. Mr. Percy Orthwein, D'Arcy vice 


St. Lous, representing the 


president, and Mr. Ray Krings, director of ad 
vertising for Anheuser-Busch, served as tech 
nical advisors to the Wilding Pictures produc 
tion staff 

Always entertaining, The House That Fatth 
Built is in the regular theatrical tradition as 
s high-quality, fully professional picture. It 
will be welcomed by adult audiences to whom 
the company plans to make prints available 
following the three-month premiere program 
now being handled by Modern Talking Pic 
ture Service, Inc ca 


Conran’s in Sr. Louw became a favorite ren 


mus jor prominent people of that city 


BUSINESS SCREEN MAGAZINE 





APPLAUSE 


for the sensational new 


COLUMBIA 


LONG PLAYING 


TRANSCRIPTIONS 


Investigate all the advantages of these great new Co- 
lumbio LP Transcription Records before you undertake 
any slide film program! 


For quality, convenience, substantial savings—share the 
experience of The Rexall Drug Company, General Elec- 
tric Supply Corporation, Studebaker Corporation, and 
other satisfied Columbia clients. You'll get our justly fa- 
mous prompt service and delivery, too! 





CALL ON US FOR ALL THE INTERESTING DETAILS 
Phone, Wire, Write 


COLUMBIA 
TRANSCRIPTIONS 


A DIVISION OF COLUMBIA RECORDS, inc. OF 
Trode Marts “Cohvmbse” @E ond & fog US. Pol. OF. Merce: Registredes 


S 
ee New York: 799 Seventh Avenve, Circle 5-7300 
los Angeles: 8723 Alden Drive, BRedshaw 2-541! 
Chicago: Wrigley Building, 410 Michigan Ave., WHitehall 6000 
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MICROGROOVE 








NOW! 


20 MINUTES ON 
A 12" RECORD! 


Telit’ EASIER 
AND CHEAPER 


ALL RECORDS TO PACK 
May Be ( , 
UP TO 


42% 


SAVINGS! 








OMEONE HAS MADE the 
remark “tt is what they me 
that helps them understand 
what they Acar,” and that is in a 
netehell the principle the Federal 
and State Extension Services have 
been wing for many years in 
teaching better agricultural meth 
ols to the American larmert 
Nearly 3000 


United States have one or 


coumtion of the 
nwwe 
agriultural representatives, both 


men and women, cooperatively 
employed by the Federal Govern 
ment, the State Land Grant Col 
lege, and the comarity It is thew 
representatives, the county agri 
cultural agents and homemakers 
who pass along to the farmers of 
our nation information garnered 
from research by the U nited States 
Department of 


“iate 


Agrmulture, the 
Land Grant Collewes, the 
State Agricultural Experiment Sta 
thom, etc., for better agriculture 
sul homemaking. We have found 
through many years of practical 
experience that the combined 
senses of seeing and hearing, used 


collectively surpass an other 
known method of methods in the 


teaching of voluntary audiences 


SLIDES & SLIDEFILMS 
Dhrough the years we have kepe 


pace in using the most modern 
freon the 
black and whue lan 
black and 
sliclefalins 


color slide sets I oulay 


viewal ale of the time 
od FN ,* | 
tern shocks the nigh 
white slidehlons to color 
ami 2a 2 
the *s 2 color salute wm without 
question the No visual and em 
ployed by the county and how 
agemt. In view of this popular 
ol the 2x2 (double fran colo 
slide, we now make all of our color 
slidehiow and many of our black 
amd-white filme in thes si in o 
dler that individual frames may 
cut trom these hime, mounted in 
2 « 2 ready ments oF the mew alu 
minum binders and seul on slice 


form, this per evet ting the agents 
© ineert many of thew own slid 


locally 


effect of bringing the 


produced Thos has th 

demonstra 
thon area oF subject right down on 
the home front. Experience has 
definitely shown that this local: 

ing of the subject has great selling 
advantages overt 


usitig pretures 


that have been made in another 


part of the country. The difhculey 
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Visual Aids for Rural Teaching 


by George C. Pace, in Charge, Visual Aids Section 
EXTENSION SERVICES, U.S. DEPARTMENT OF AGRICULTURE 


formerly experienced by home 
demonstration agents in the dark 
ening of farm homes in mid-after 
noon to show slides and shiddefilms 
is now completely in the past with 
[OOO watt 


new projec tors 


the advwem of the new 
I hen 
will definitely be 


projectors 
4 boon to the 
agents in the use of slide material 

Immediately upon the comple 
tion of a new slidehim, one print 
is automatically sent to cach state 
extemion service for screening as 
If the him 
applicable for use in that section 


a notihcation print 


of the country, additional prints 
may be purchased for distribution 
worke ™ 
Recent 


i county agricultural 


within the state color 


Slidefilms 
Films for TV 
’ ’ 
4 4 
4 4 
6063 Sunset Boulevard 
Hollywood 28 
GRanite 6464 


slidefilms released are: A Step 
sewing U Kitchen, Diseases of 
Vegetables, Diseases of Fruits, Dis 
cases of Cereals, Insect Pests of 
Vegetables, Crops of the Americas 
ete. It is interesting to note that 
over 30,000 of our slidehims were 
purchased last year by organiza 
tions other than Extension. Most 
of these were purchased by schools 
and colleges teaching agricultural 
subjects 
CIRCULAR LETTERS 

In addition to using motion pic 
tures and slidehims, county agri 
cultural workers make use of 
many other visual aids, One of the 
more popular uses is in dressing 
up their circular letters with ani 


mated illustrations which we have 
termed SPOTS. Not only does the 
use of the SPOTS dress up the 
letter, but they are most useful in 
helping carry the subject matter 
content visually. 


STILL PICTURES 

The Extension Service in Wash 
ington maintains a file of some 
30,000 black-and-white still pic 
tures depicting a great many 
phases of agriculture. To name 
but a few uses of these pictures — 
they are used for illustrating our 
own publications, by state exten- 
sion services in their own publica- 
tions, by editors of national farm 
magazines, exhibits. In addition 
a great number of the pictures 
used in the production of a slide- 
film may come from this stockpile 
of agricultural photographs. 


EXHIBITS 

Both the Federal and State Ex. 
tension Services make rather ex 
tensive use of exhibits. In the 
States these are usually produced 
for fair and large meeting use. 
Those produced by the Federal 
Othce in Washington are usually 
designed for 
more 


national use and 
recently for international 
consumption. During the past 
year we have produced exhibits 
especially designed for and exhib 
ited in Germany, India, and for 
the international FAO conference 
in Washington 

Yes, the man who said “It is 
what they see that he Ips them 
understand what they hear” may 
have said it in theory, but the 
Extension Services have proved 
the wisdom of his statement in 
practice . 


Commercial Picture Equipment Firm 
Elects Robert Hall as President 
@ Formation of a new Chicago 
audio-visual concern, COMMERCIAI 
Picture with 
othee and plant facilities at 1567 
W. Homer St 
announced 
Rosert Hat, formerly of Da 
Lite Screen Co., is president of the 


Equipment, Ine 


Chicago, has been 


new company. Manufacturing 
plans include the immediate re 
marketing of a portable rubber 
projection screen which was a wat 
“Fast-Fold” 

11” x 56”, 
going up to x 12’ and feature 


time casualty The 


screens will start at 
extreme portabality Frames are 


of aluminum 
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Hy-Test Safety Shoe Picture 
Prints Now On Sale Basis 
@ First publicized about 60 
davs ago, the sound motion 
picture One Ounce of Safety 
has met with such enthusiastic 
response that its sponsor, the 
Hy-Test Safety Shoe Division 
of International Shoe Com 
pany, has decided to make it 
available for purchase by pros 
pective users desiring perma 
nent possession for their film 
libraries. Sarra, Inc. was the 
producer 

The primary purpose of the 
plant safety 
directors a forceful 


him is t© give 
“visual 
tool that can be used to 
impress upon workers the im 
portance of wearing protective 
lootwear Ea h vear there are 
over 60,000 foot inpuries in 
plants throughout the coun 
try. Most of these could be 
prevented by the wearing of 
Satetv Shoes 

Our original intention was 
to have a number of prints olf 
One Ounce of Safety available 
for loan on request to ou 
industrial customers,” said 
Norman C. Whitsett, Hy-Test 
general manager. “However 
requests have been so heavy 
that we find it impossible to 
fill all of them in a reasonabl 
period of time To speed up 
circulation of the film gen 
erally and to accommodate 
promptly companies with 
large employment and divi 
sional plants requirmg weeks 
and even months of showings, 
we have decided to make 
prints of the film available for 
purchase and permanent pos 
sossion 

The cost will be $47.50 per 
print For further details, 
prospective purchasers should 
contact their Hy-Test sales 
man or write Hy-Test Divi 
sion, International Shoe Co., 
St. Louis 


ideal Installs Peerless Unit 


@Peretess Fim PRocessine 
Corp. equipment has been in 
stalled at the general film 
service station of Ideal Pic 
58 East 
South Water Street, Chicago 


tures ( orporation, 


DaLite Appoints Ellis Peck 

@ DaLrre Scaren Company, 
Chicago, has appointed G 
E.uis Peck, JR. as sales rep 
resentative for six western 
states, headquartering at 45 
Broadway, Salt Lake Cits 
Utah 
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AMPRO Helps SHERWIN-WILLIAMS 
“COVER THE EARTH” 





| omy 9925 


complete with 
redo phone ject 


20 LBS. OF SALES DYNAMITE 
A Truly Lightweight Sound Projector 


COMPLETE UNIT WEIGHT . 29 Ibs. 
The sew ent opens « oew era for 
lémum. sound Gime for business use 
ideal for selling, demonstrating, per 
soane! training, public relations aad 
scores of other modern business tasks 
It offers outstanding tone quality. 
brillant projecuron, simplifed thread 
ne plus rugged. prec mion-quality 
performance year after year. Mail 
coupon today for ful! deta:is and spec: 
fications on the new “Seylit 











Ampro Sound Projectors 
train sales personnel to sell 
more paint... more effectively! 


To keep their salesmen and dealers 

salesmen alert to the latest in paint sales 

and merchandising methods, Sherwin- 

Williams Paint Co. makes extensive use 

of sound motion pictures in their 

sales training program. Covering almost 

$00 stores in every part of the country, 
Sherwin-Williams employs a battery 

of Ampro “Stylist” portable 16mm. sound 

projectors to dramatize the advantages 

and endless sales possibilities of 

Sherwin-Williams paints. The ideal 

¢éombination of sight, sound, and motion 

provided by Ampro 16mm. movies has 

proven to be an unusually effective 

training aid for Sherwin-Williams. Material is learned faster . . . 
remembered longer put to use more often when 
sound movies are an integral part of the sales training. 


Other Leading Companies Are Making Ampro Projectors Pay Big Dividends 
Industrial leaders in increasing numbers are realizing tse tremendously 
effective impact of 16mm. sound motion pictares. superb 
professional quality” pictures and sound reproduction, the extra 
measure of film protection and serviceability . . . all these things 

have made Ampro America's preferred 16mm. industrial sound projector. 


Send for this Booklet: 
“s POWLEPEL A108 TO tnpesTET™ 


compred ) bene 


AMPEO CORPORATION 
2035 N. Western Ave, Chicage 18, tf 


et heip eolve ) ame 
e * te free teeti 
pen for your copy 


Plemse send me tull deteils, specifications end price 
on the Amore ‘Stytiet’ témm. Seund Projector, else 
tree booklet, “A Powerful Ald te lndustry 

Nome 


Add on 


City 





4 COMPLETE SERVICE ORGANIZATION FOR THE AUDIO-VISUAL INDUSTRY 
@ In addition to the two leading national maga 
zines in the audio-visual field, Business 


now publishes an expanding Film Guide Library 


SCREEN 


Handbooks, and maintains an exclusive direct 
mail division. Write for complete tree publica 


tions liet: 150 Bast Superior Street, ¢ hicago II 
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People Believe What They See 


by M. L. Wilson, Director of Extension Work 
UNITED STATES DEPARTMENT OF AGRICULTURE 
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PATHESCOPE PRODUCTIONS 


580 FIFTH AVENUE, NEW YORK 19, N.Y 
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means of arousing interest in com- 
munity needs. 

5. Motion pictures can give new 
concepts of things outside the 
range of experience 

4. Motion pictures are authori 
tative, They can teach people who 
would not respond to an instruc 
tor 

5. They have drawing power 
People will come to a movie who 
would not attend a lecture 

6. Thev are valuable because 
they give everyone in successive 
audiences the same message 

7. Motion pictures can teach 
faster than lectures 

8. Thev can teach more fully 
than the lecture method of teach 
ing 

9. They can reach people of less 
education 

10. Teaching given by motion 
pictures is remembered longer 

ll. Movies preceded by imtro 
ductory comment and followed by 


discussion are more effective 
Proetem Is Surraste Fiems 


Our problem in extension work 
is not whether or not to use mov 
ics, but how to get the movies we 
need. Many of the extension 
agents produce, and make good 
use of, their own amateur movies 
Many of our state extension offices 
make movies for use of extension 
agents in their stat This varies 
all the way from a few states with 
trained production crews to states 
that contract for necessary help in 
making an occasional movie. Ex 
amples of state productions in 
clude: Missouri's Balanced Farm 
ing; Alabama's Farm To Kitchen 
With a Market Basket and More 
Corn for Alabama; Ulinois’ 4-H 
pictures Tumbling Is Fun, Keep 
ing Fit, 4-H Camping in West 
Iilinois, and Swimming for 4-H 
Clubs; New York's Freeung Fruits 
and Vegetables; and many others 


64 Mittion ATTEND Merrincs 


lotal attendance at extension 
meetings during the last year was 
more than 64 million people. The 
proper motion picture can add life 
and realism to almost any of the 
nearly 2 million meetings exten 
sion agents hold each year. There 
ire many practices and situations, 
educators agree, that cannot be 
taught satisfactorily without some 
kind of visual aid to help the 
audience see exactly what you are 
talking about. Extension agents 
cannot take dairy herds or grow 
ing helds of corn into their meet 
ings but they can and do take 
motion pictures of these things to 
hundreds of meetings. So it's easy 
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M I WHSOoN, Director 
of Extension Work, USDA 


to see why motion pictures do and 
should play an important part in 
such an educational undertaking 

Fach State extension servic 
serves as an official distributor or 
depository for U. S$, Department 
ot Agriculture motion pictures 
This arrangement makes the De 
partment pictures available quick 
ly to the county extension agents 
ss well as to other film users in 
the State. Many hims from com 
mercial producers and other 
sources supplement the films in 
the State extension film libraries 

But the demand for films from 
county extension agents, schools 


larm groups and others is greater 








in New York It's 


RUBY sirvce' me 
Complete flim Editorial Facilities 


for Motion Picture & Television 
Production 


SOUNDPROOF AIR-CONDITIONED 
Private Eprtinc Rooms 
Movern EQuIrMEeNT For 


Every TECHNICAL ReQuiae 
MENT 35 & 16mm 


Rentals By Day, Week or Month 
ALL WEW MOVIOLA EQUIPMENT 
Equipment Available for 
oF The Premise Rentals 
729—7th Ave., N.Y. at 49th St. 
Tel.: Clirele 5-5640 




















than the film libraries can meet 
State Extension directors and we 
in the U. S. Department of Agri 
culture are trying to help meet 
this demand within our limited 
budgets by making more movies 
and buying more prints. The 
lémm industry and commercial 
him sponsors can be very helpful 
in providing needed films, They 
can help provide films that can be 
used educationally in line with the 
county extension agents’ local 
needs. Some of them can also be 
helpful in the training of exten 
sion agents in the use of movies 

Iwo Key Prostems Norep 

It should be pointed out, how 
ever, that in their use of commer 
cial finns, county extension agents 
have two basic problems One 
deals with advertising or sales 
endorsement of spec ihn products, 
and the other with distribution on 
how the agent gets the movie. We 
have to keep in mind that exten 
sion agents are tax-paid public 
servants, They are making good 
use of institutional of sponsored 
educational movies, but they are 
nat likely to make much use of 
those that might be classed as 
product-selling or advertising mov 
ies. Regarding distribution, the 
problem is one of the agent first 
knowing about the movies that fu 
his local needs, and second, being 
able to get the needed movie 
quickly and dependably. Fre 
quently agents do not use suitable 
sponsored films simply because 
they do not know of their avail 
ability 

State extension film libraries are 
set up to serve the agents’ needs 
Concerns having movies which the 
agents could use would do well to 
check with their State extension 
othce and work out the best pos 
sible arrangements for making the 
movie available in that Stat 


Eprror’s Nore: We are indebted 
to Mr. Wilson for of the mwst 
informative and valuable editorial 
contributions in this special Farm 
Films issue 
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HOUSTON Color Laboratories 


FASTEST SERVICE LOWEST PRICE 
HIGHEST QUALITY 


* Film Strip Masters, 
| *% 35mm copies from 35mm 
* or 16 mm Motion Picture Films, 
* 2 x 2 Color Copies 


THE HOUSTON yaaa LABORATORIES 
11807 West Olympic Boulevard 
LOS ANGELES 25, CALIFORNIA 


BRadshaw 24331 Cable: HOUSCORP 


ove 





05% PEAK Flutter 


Rangertone is proud to announce a great advance in tape 
recording. A new series of Magnetic Tape Recorders that 


features that 
achieve a quality of performance never before experienced in 
tape recording. Available in all models 


R-5R Rack Mounted 
R-SP Portable (illustrated) $2025.00 
R-5C Console $3000.00 


For film synchronization work, your Rangertone Tape Recorder has 
been in use here for several months. To say its performance is anything 
short of sensational would be an understatement. In my opinion this 
method of synchronous tape recording will soon make any other method 
of sound film recording obsolete 


introduce many revolutionary unprovements 


$1970.00 


Fred de Jaager, Chief Engineer 
Empire Broadcasting Corp., N.Y 


Write tor Complete Details 
RANGERTONE, INC., 73 Winthrop St., Newark, N. J. 


RANGERTONE 
Portable Tape Recorder 
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Mitchells “Giant” témm Projector 
Designed to Meet individual Needs 
© Latest product of the Mrercserts 
Camenan Comremation om the 
Mitchell (,ianme 


I toeceens projector, now in pr cnl ue 


Protessmmnal 


inom ot the C.lencdale, Calilormia 
plant Not an ameteut prenpes ton 
the new lomm equipment w of 
topquality professional precison 

, 


comtruction and deswen throug! 


mt. with optional hint rterset 
are OFT inearicecent Lamp i me 
hath 

A Hesible projector, the Mitch 
cll « desaned thee special 


needs andl requirements of indi 


vilual weers amd can wee Soom 


sourk! equipment lt frames its 
pee ture im bye satin manner that 
better professional mn preajes 
tors do. bw altering the pulldown 
wm the biem by the meowerent wheel 
create aruals 4 vily anne 
lomm tela 


More details on both the are and 


puri, af 


m deswn ti th 


the meandesxcem “Giant” models 
ue available by writing to Mitch 
Oi West 
Harvard Street, Glendale 4, Cali 
Altima 
Room 710 rt Pete \ve New 


York Cur 


cll Camera ¢ of poration 


ania. oF o Tt hheelor 


New Control Track Generator Used 
On 4" Magnetic Tape Recorder 
@ HRecause of the Control Track 
(-eneratin rhareul ae real bw a 

} airebuld Recordin I | bipetenet 
Coporation tm how pensible to 
m many of the non «ochronuis 


corders tor 


und-track 


ty Teh thet he tape 

picture avec hronous 

rm onrcing 
Fuirchild’s new instrument 

superimpores a hig irequency 

tmnal on th 

tancousiy with the 


causing i 


‘t 
child Pu 
comtrol track 
stretch amd 
lipevne bhetw 
tape areal «lve 

Informats 1 
ime Track ( 
from th Paine 
Pquipu 
Mireet & 

New Vork 


New DeVry Sound Projectors to 
Replace 35mm Equipment for Navy 
® A recent developmen othe 
DeVev ComrpoRmatn { Cihwage 
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The Latest in Audio-Visual Equipment & Accessories 
For Business, Industry and Institutional Film Users 


» the oftheially designated UL. 4% 
Navy lL yyx i¢ QEBID 


wad tmoton pre Cure 


loin 
projection 
eyulpment 

Comming of « limm sour! 
projector, a 20-watt ampliher and 
« 25-watt loudspeaker, cach 
housed im a separate sturdy metal 
case, the new professional equip 
thee ne % rugged, meanlerate it 
weight and high in ilumimation 
output md im fidelity sound 
system 

Adamiable to a wide range of 
applications, from small class 
rooms to theatres having projec 
tion throws as far as 180 feet, the 
projection equipment will re plac 


thre Navy , 


Mion in naval vewels 


existing Somm istal 


: wwe foe Coin 


Los anmonts 


at? 
gaihd 
we vor 
PEERLESS LABORATORIES 
roeonrto 


COLUMBIA 


eseoeer 


New Arc Mirror Coating Process 
Latest Eastman Kodak Development 
@ Fasiman Kodak's lates develop 
ment * process hw coating an 
uc mirror with multiple-layer im 
terference hims instead of silver 
promises a better method of trans 
matting heat in high-intensity mo 
thon pr ture projectors 

Since overheating and buckling 
ot motion picture film, especially 
when lomm is projected with are 
lamp light, has long been a prob 
lem for design engineers, George 
}. Koch and Doris Brinsmaid of 
the Kodak Camera Works devel 
opment department experimented 
with various methods. The Pres 
ent coatings, consisting of lavers 


of transparent material having al 


icone f, 


“ Lagoa, Oem, bw 


Ste Vie, 


ternately high and low refractive 
index instead of the previous heat 
alsorbing glass was the result of 
their work 

By adjusting the thickness of the 
lavers so that visible light is re 
flected from each layer “in step’ 
with the light reflected 
others, the Kodak scientists have 


from 


found the combination produces 
high reflection, Wave lengths out 
side the visible region are reflected 
out of step” and pass through 
the mirror causing bigh transmis 
sion of heat. Adjustment also 
brings better control of the color 
quality of the reflected light 

Phe coating technique involves 
CVaporating the required number 
of lavers, one after the other, onto 
i glass mirror blank as m rotates 
in a high-vacuum chamber. Thick 
ness of cach layer m controtied 


photo« lectrically 
Firm Develops New Four-inch 
Lens For Bell & Howell Company 


@ Acclaimed to lx 
faster than comparable 


nearly HO, 
lenses, 
with unmatched definition and 
contrast and with click-stops and 
s depth of-feld scale, the new 4 
l6mm hims devel 

Tavior and Hob 
son is now available from Bett & 
Hower 


inch lens tor 
oped by Lavlor 


Originally created at the request 
of Bell & Howell, the new lens has 
the standard Type C lens mount 
and therefore can be used on all 
l6mm cameras having the screw 
type mount 

lo explain the “extreme defini 
tion” angle, E. S. Linprors, Bell 
and Howell's merchandising vice 
president, stated that the capacity 
of a lens to photograph sharp de 
tail is termed “resolution” or “re 
solving power” by optical engi 
neers, and that the measure of this 
resolving power is expressed in 
lines per millimeter The more 
separate, distinct lines per milli 
meter that a lens will photograph 
without blurring them, the better 
the lens 

The real test of any lens is the 
sharpness of its pictures at the 
edges and corners, since it is 
not difhcult to design a lens that 
will produce sharp pictures in the 
center of the screen continued 
Mr. Lindfors. More than 112 lines 
per millimeter over the entire pic 
from the 


ITH Panchrotal telephoto lens, 


ture area will resolve 


which means superior definition 
from edge to edge and from cor 
ner to corner, producing pictures 


that are over 100%, sharper. For 
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meriy, lenses would drop from the 
center point to less than 50 lines 
per millimeter at the corners 

Although the 4-inch TTH lens 
is slightly larger than those pre 
viously designed, the speed and 
accuracy of the instrument more 
than compensates 

For further information, write 
the Bell and Howell Company, 
7100 McCormick Road, Chicago 


fomacrogr apn t apparatus 
ped by Sige Auhne 


Photomicrographic Apparatus Helps 
Film Makers Solve Technical Needs 
@ A photomicrographic appara 
tus, designed also to serve all other 
aspects of scientific photography, 
is announced by Suce & Kune, 
San Francisco, Named the Ortho 
phot, it provides facilities for 
photomicrography; photomacrog 
raphy micro- projection labora 
tory, clinical and general pho 
tography, photocopying; mcr 
himing, x-ray photocopying and 
photoenlarging 

Comprised of three basic units, 
the apparatus is used with any 
standard microscope The units 
are a base with permanently 
aligned built-in light source oper 
ating on the Koehler principl 
with intensity-control mamtaiming 
constant color temperature, and 
with built-in color filters for black 
and-white photomicrography. This 
unit ts available separately as a 
light source for exacting visual 
MICTOSCOp’ 

\ self-aligning reflex camera 
with precision focusing device, 
automatic Rapax shutter and at 
tached sensitive photoelectric ex 
posure meter forms the second 
unit. A vertical column assembly 
with coumterbalanced elevating 


device for camera, operated by 





SILENT FILMS SOUNDED 
Yeors of experience. 
Co-operate with all studios. 
Write ws. 

SYNCRO TAPE & FILM SYSTEMS 


409 FIFTH AVE. NEW YORK 
@USIC — NARRATION errects 








rack and pinion is the third 
Further details are obtainable 

from Silge and Kubhne, Box C, 155 

Kearny St.. San Francisco 8 


. > . 
Viewles's Built-in Airjector 
Prevents Projector Overheating 


@ Viewrrx, Ine 


cently that it is now able to adapt 


announced re 


any of its slide or strip film pro 
jectors with a motor fan-cooled 
base and builtin Airjector 

This unit, containing a small 
and powerful motor in a cast 
metal base, forces the air by means 
ofa specially designed tan through 
the exclusive Viewlex Alrjector 
designed to force all pressured ain 
imo direct contact with every 
minute particle of glass surlace of 
the projection lamp 

The motor and fan, together 
with the air stream that covers the 
glass envelope of the projection 
lamp by use of the Airjector, en 
able uve projector to operate con 
tinuously for several hours with 
out becoming overheated 

Write to Viewlex, In SO! 
Queens Bivd., Long Island City | 
New York, for further informa 
tion 


> > = 


Brumberger Introduces All-Steel 
Self-Aligning Stereo Slide Binder 
@ A new binder for stereo stides 
which automatically aligns and 
centers the transparencies has 
been announced by the Baum 
peRGeR Co. Inc., ‘4 Thirty-Fourth 
Street, Brooklyn 42, New York 

Full details are available from 
the maker, who also supplics a 
stereo slide file, solidly made of 
steel. Write for free catalog 
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VeENARD 


THE OLDEST NAME 
IN AGRICULTURAL FILMS 


Production 
Distribution 





PEORIA 2, ILLINOIS 








WANTED: SLIDEFILM DIRECTORS AND CAMERAMEN 


ing conditions, excellent re 
muneration for right men. All 
replies in strictest confidence; 
our people know of this ad. 
iddress Box 602. 


\ large producer wants first 
class, experienced  slidefilm 
cameramen and directors for 
permanent positions at Mid 
western studios. Ideal work 
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One 











Scripts 








the 191... 


“Ideas On Wheels,’’ now in production by General 
Motors Photographic, is one of the 191° motion pictures 


planned and written by the members of our staff. 


hy Ocuedle Granducci 


TOP ATLANTIC BLDG. gr PIO F STREET NW yr WASHINGTON 4, 0.C. te (tKECUTIVE S94) 
* IN NEW YORK, ENTERPRISE 6535 * 


*as of Mey 20 


THE COMPLETE FILM WRITING SERVICE 
GUARANTEED ACCEPTABILITY 
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ee Josinw ~ 
AS. Johnson ls Appointed General 
Manager of Nationa! Carbon Div 
@ Recent announcement has been 
made of A. 5. Jotenecn’s ipypoint 


ment a genera nana? of “ 


National Casmonw Lhiwiesonw of 
Linton Capeipe AND C.sknon Coe 
PORATION 

Mr Jools reser prrried 
vation in 12R at the 
Viant in Cleveland 
China in 1955 to a 
eTationm im that counts 
io the United States i 
lemt of the 
ivation'’s Fostoria, Ohio 
In March 1 the mative 
Virginian became Superintendent 
ol the Clarksbure. Weat Virginia 
plant and later that year went to 
Cleveland as Dietrnt Manages 


\esistant Supe rintem 
organ 


plant 


Mente FE. Parnrre 


De-Lite Screen Company Names 
Painter as Promotion Manager 
@ Carsten ( 


ol the Dalat ScRrt 


( omry ” 


anmninm ca 
ment «fl 
promot 
work wit! 
per cratic ete 
promote 
Cooley a 
to thea ef 
% im keepin 
mm give hes 
sales help 

the prome 
thee Mice? 

Mr Pauw 
prepared progr 
dising at the 
hr organizat 
Krewe, F. VW 
Rrothers, Pk 
vear, Ford M 
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Ervin N. Nehen ls Appointed 
Seles Manager of Coronet Films 


® The appointment of Eavin N 
Necon of Chicago as cales man 
ager tow Comower Inereucrional 
rium wae announced this week 
im Chicago by Etiswoerm ( 
Dent, director of distribution It 
was aleo indicated that this ap 
poimtment is but one part of Coro 
net Film expanded program of 
production and distribution 

Mir Nols who has been is 
ciated with the Ampro Corpora 
tion tor the last six vears as edu 
cational sales director and dire 
tor of lGmm sound sales, will cake 
over the direction of Coronet's 
nation wide sales organization on 
luly J 

Prior to joining Ampro in 1944 
Mr. Nelsen served tor five vears as 


Supervisor of Visual Education in 


Preparing to Shoot 
Chrysler Film Scene 


Serving many business 
leaders with films that 


get results. 


May we serve you? 


St. Louis Park Schools Minneap 
olm, Minnesota, where he acquired 
a thorough knowledge and under 
standing of the role of visual edu 
cation in clementary and second 


ary schools and colleges 
7 > * 


Cunnison Appointed RCA Sales Rep 
@ james R 
‘appointed sales re presentative for 
RCA 


Sates Divison, it was announced 


Connpon has been 


Vieror Custom Recorp 
recently by James P. Davis, man 
mer of the division 

Cunniwon, who will specialize 
in transcription sales, was sales 
Radio Ad 
before pouning RCA, 


id prior to that was associated 


manager of Selective 


ertising Im 


wth the Bolling Company as a 


count executive 





SLIDEFILMS 


Niw Yorn + CHICAGO 
HOLLY woos 


MOTION PICTURES 


TELEVISION COMMERCIALS 


W. F. Bamnes, Je 
Named Brush Regional Sales Mgr. 


@ Tie Bausn Devecormenr Co 
Cleveland, has appointed W. I 
BARNES, Jr us regional sales man 
ager for the Magnetic Recording 
Divison, reports H. D. Lawtey, 
sales manager 
Formerly East 
Representative tor 


Central Sales 


RCA 


projectors, Barnes was associated 


lOomm 


with RCA in various capacities for 
eight vears. A graduate in Indus 
trial Enginecring from Ohio State 
University, he is a member of the 
National Asuation of Industrial 


Engineers 


Haroto Bicter 


Bigler Joins Granducci Staff 
@ Hasgotn Bierer, formerly proj 
ect supervisor at the Naval Photo 
graphic Center in Anacostia, has 
joined Scripts By Orveste Gran 
pucct, Washington film writing 
organization ss a staff script 
writet 

Bigler’s wide experience in the 
field of non-theatrical film produc 
tion i augmented by three vears 
full-time experience as a script 
writer with the Naval Photo 
graphic Service Depot in Holly 
wood 

Prior to his Navy service, Bigles 


spent several years as a reportes 


ind news photographer 


Transfilm Executive Is Honored 
@ Peree A 


Fitm Inc 


SCHLENKER, TRANS 
was elected president of 
the New York ( hapter of the In 
stitute of Internal Auditing at the 
chapter's annual meeting held re 
cently at the Hotel George Wash 
ington 


Other ofhcers clected were Al 
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len Howard of Shell Oil Co. In 

Hahn 
Ix lephone toa 
Theadore G. Zeh 
al 


vice-president William 
New Jersey Bell 
treasurer, and 
Surety 


American Company 


New York, secretary 


Fanest A. Culirrorp 


Raphael G. Wolff Studios Opens 


Sales Office in Twin-Cities Aree 
@ Eanest A 
Raruas. G 


to represent this organization in 

Mr. Clifford 
Wolff Studios 
for the past four years in an execu 


the Twin-Cities area 
has been with the 


tive capacity at the 


Formal announcement of his office 


location will be made as soon 


details are confirmed 
Wolff films, 
cluding the advertising 


The Magi Key will be 


to sponsors in this market area 


prints of recent 


Ray Screen Pointer Available 

for Business Meeting Purposes 

@ A new optical instrument 
of fine quality originally cde 
signed for the professional le« 
turer is now being marketed 
for the sizeable visual educa 
tion field. The Ray 
Porter, manufactured by the 
Mans 


held, Mass projects a sharply 


SCREEN 


ALGONKIN COMPANY 
focused and brilliant indicat 
ing marker on the proyection 
screen image at distances of 6 
to 50 feet. Used with the East 
man Kodak Close-t p Attach 
ment No. 13 the 
be utilized at distances of 3 to 
10 feet 


images 


pointer can 


Iwo wparate spot 
a bright round spot 
and a bright arrow may be 
specified 
$24.0 
The Close-t p Attachment is 
only $1.40 

Write the manufacturer at 7 
West Church Street, Mans 
held, Mass for descriptive 


literature now available 


Phe pointer lists at 


including accessories 
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Currorp of tn 
Worrr Studios, Hol 
lywood has moved to Minneapolis 


home offi 


Screening 


picture 


available 


Apex Film Corporation Opens New 
Eastern Office In New York City 
@ Arex Fim Corroration of Los 
Calil., 
opening of a new Eastern office 


Angeles, announces the 
cleventa floor of 
the othce building at 38 East 57th 
Street, New York City 
Established primarily for con 


located on the 


tact and sales activities, the new 
quarters provide comfortable pro 
jection facilities as well as aterac 
tive ofhees for Hotoomer Parkes 
executive vice-president, who di 
vides his time between New York 
and the home ofhce in Los An 
geles, and WittsaM H. Bucn, East 
ern representative of Apex 


Story of Automatic Pencils Told 
in “All About Autopoint” Film 


@ Ali About Autopoint, the story 
of the manufacture and assembly 
of Autopoint pencils, has recently 
been completed by Midwest Film 
Studios 

Featuring unusual closeups of 
microscopic detail and intensity, 
made possible by special extension 
tubes hited to the camera's lenses, 


film 


tooling and 


the two-reel black and whit 
shows the unique 


manufacture that gives precision 


as and quality to pencils 


Stop motion is used in the con 


in cluding Kodachrome sequence to 


dramatize the colorful industrial 
inscriptions and trademarks which 


\utopoint Mmprints on products 


THE POPULAR PRE-WAR M.P.E 


SCREEN 


1S AGAIN AVAILABLE, MODERNIZED AND 
IMPROVED, AS 





the NEW 


FAST-FOLD 


PROJECTION SCREEN 


A SNAP to set up 


FEATURES 

* Lighrweight Aluminum 
frame * Feids instantly * 
Adjustable Heights * Full 
Range of Sizes 

Wherever pictures ere 
projected the FAST-FOLD 
is @ portable screen you 
CAN teke with you. 


Write for information on prices, sizes and delivery 


Commercial Picture Equipment, Inc. 


1567 WEST HOMER ST. 


CHICAGO 22, ILLINOIS 





THIS 
BY MOSI 


ISSUE OF 


BUSINESS SCREEN WILL 
LEADING SPONSORS OF 


BE READ 
BUSINESS FILMS 


Deer Trail Lodge -Wisconsin’s Largest and Finest 


In the Heart of the Beautiful North Woods 


O N beautiful Lake Nokomis, with its 
43 miles of shore line, offers a wide 
variety of summer sports, including 
golf, boating, tennis, rifle ranges, 
hiking, croquet, green bowling, shuf- 
fle-board, etc. Distinguished clientele. 


Deer Trail Lodge is equipped with all 
modern conveniences—+*team-heated 
—private bathe—modern cottages— 
and features honest-to-goodness home- 
cooking. American plan. 


Our altitude of 1.475 feet offers you com- 
fortable warm deys; cool, refreshing, restful 
nights; and welcome relief from hey fever. 


Being situated in the heart of the Deer Country, many opportunities will 
present themselves for the camera enthusiast to get unusuel pictures of 


wild Whe 


Deer Trail Lodge 


Heafford Junction, Wis. 








Here are the fish you catch 
in Lake Nokomis: 


Muskie Crapple 
Welleyed pike Perch 
Northers Pite Bivegills 
Pichere! Rock baw 
Lerge mouth baw Sunfish 
Smell mouth dew Bultheads 














UBEICATION of motion picture sd that: (1) Any weatment is better 

him has always been 4 great Care and Treatment of Films than none, regardless of the type 
problem. As tar back as 192; an used. (2) Lacquered film resisted 
article tithed The Lubrication of 
Motion Puwture Fiim (by Crabtree 
and ives of Eastman Kodak) was Principles of Film Lubrication by Vecuum Treatment siderably and lowered the sound 
published by the Society of Mo level. (3) Waned film did not 
ties Piceure Enaineers. The ex identical prints of a 100-41 Lome periments to qualify this factor 
periments des ribed in this article cequcmKe were made, One was left Cuecarp sy leer Exrenrs 
included the use of various types untreated, the other twelve were \ testing committee witnessed 
subjected to various treatments, of “reenings at regular intervals, and 


First Report of « New Series Describes Research and ecratching, but proved to be hard 


to clean, veiled the picture con 


veil the picture, cleaned easily 
but picked up dirt fast anal be 
came scratched almost as easily as 
unprotected film. (4) According 
to the committee, the better sam 


Oo wanes and lubricants anal rl 


which five were the wax type, two finally the reel was turned over to 
several types of application of 


were lacquer coatings and the re i nated audio visual educato 
overall coating of the entire film . * ¥ as, oe ples, in every case, were treated by 
maining ive were treated by vapor suthormy in the film library field, 
surtace. It was townd that man 
in Vacuum methods ami a him laboratory supeTV iso 
of these waxes and lubricants have 


The thirteen samples were then lor test ruts 261 through 266. All 


the vapor in vacuum process; all 
showed less wear, fewer scratches 
a fateral afinity for other oils and 


have a tenders — sick . membled on a reel and have now ol the padges were ignorant of the 
ol ' “ si) - ‘ : , 7? 


and less dirt 


Peerless is now continuing these 
been screened some 266 times dur order in which the samples were 
tacky, therety ivitinng the pickup , ; 
me the st vear At regular in laced om the test : , 
ot dut, dust aru propectat onl a | pe 5 } ace est reel, and the u 


tervals of ten rums, samples wer reports are thus completely un 


performance tests with particular 


emphasis on screenings under typ 

spurts None of these oils of wanes 

included in this earch © respliced « that cach one occu biased! by any previous Opinions as 
resear as 

pred the same position on the reel to the menus of any tyvypx ot treat 


ical unfavorable field conditions 


and in varying degrees of tempera 
found to be heavy enough in ap ture and humidity 


low ant equal number of tests ment oF its necessity 
plied coatings to inhibit the ab 


T hres rojyectot aw «different \ summary of c 
sorption of moisture by the gela . pro) : ‘ ‘ ’ 4 the findings at 
makes were used during the ex t completion of 260 rm 
tit emulsion without sire shine K . Pp es . > Fuse shows 


and causing ot] spots 





booe Waker Devetoren 

bor these reason tle cuge 
waexer wae ce veloped to apply " 
thin wax coating to the perfora 
thom) area only, thus preventing 
new him trom chattering in th 
projector and causing perloration 
damage However this treatinent 
was not applied to the picture of 
sound areca and did not preven Skilled Creative and Producing Staff 
wu rate be 4, rum and cligs 

With these difficulties in mind j . 
research was conducted which ' homdtien rT cdanche rg 
sulted in the development of the 
vapor in vacuum treatment by the aie 
Peerless Film Processing Corpora se: an 2 ae hy nw iy 
he ’ —— ' oo epic m nang ° we 
ee vr pissclor aie @ Fire hazards in the milling in 
ing damage bys friction aad dustry are depicted for the fret 
«ratches — by lubrication, and by Complete Facilities and Modern Equipment st peri Asy hagas 
teovtoge lve y ile ' om eu 5 7 . 
pa py bey Ahora wa a The |5minute, l6mm sound 
wound, are placed in an air-tight film points out that combustion 
chamber. A hich vacuum is then requires three elements combus 
produced which draws off any ex ptt prety prope! aan 
‘ . oie oh . o ‘ 4 » @ ft a™ icf Oo 
poorooewongarl ao oo itr thon \ hile no two ot these alone 
Ol Radi nti” Baten Deed: te can produce fire, it is shown that 
vapor form. ‘These chemicals tend when the third is introduced a 


to keep the film pliabl A encomed ewe . force is loosed that can destroy if 


chemical solution is then intro not controlled 


duced, also in vapor form, which ATLAS—~« Sunde of wautinn Ghetesen, diidiins and TY exmmantiten Prevention of fre and the elimi 
results in toughening and harden hes served off types of industry for more then 35 years. Our many repect nation of needless risks is the main 
ing the emulsion. The third chem orders reflect client setistection with the quelity of our productions. They theme of the production and seven 
ical solution is a special surface else prove thet films help sell products ond accomplish client objectives areas of fre prevention in milling 
lubricant which accomplishes the Write or cell us tedey about your specific objectives are emphasized 


satiw re sult SA WANK ALi ath in . eccond are to ab with on 
contin wh ret control of fire will probably be 
‘ ease af projectio 
AT LAS f \ LM CORPO RATIO N made to supplement this phase ol 
Peratoes Cow ‘ ‘ 
; y General Mills’ fire prevention pr 
nea alge eae d Motion Pictures @ Slidefilms @ TV Commercials : sieRaevesee 


(mMyanization is 


gram 

1111 South Boulevard Oak Pork, Illinois Fvnangie of Five is mow evel 
extetaive mvrton Lae ‘ ‘ ‘ abl or ais b oO t s 
et rd setae 1 oye Chicago: AUstin 7-8620 able for distribution. Details can 


be furnished by the Film Library, 
mes af Comp 


ics: Sakshi purpete, been RCA SOUND RECORDING SYSTEM General Mills, Inc., Minneapolis, 


Minne “Ha 
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Compco products ore specially 
built to meet the exocting 
ts of professionel 


and priced 


repuiremen 
movie mokers 


to keep your budgets low 


‘ rompco 


a. . 2 eee 





16) cABORATORY (35 
m= / SERVICES \™ 


COLOR - B&W - BLOWUPS - REDUCTIONS 








35mm 
3-COLOR PRINTS 


ENLARGED DIRECTLY FROM 


16mm COLOR ORIGINALS 


lémm Optical Printing-masters for 
use in making color release prints 


Precision Fine Grain B&W Bilow-up 
Negatives from 16mm Originals 
Special Effects @ TV Film Services 
Slides Duplicated Optically 
Experimental Work 


FILMEFFECTS 


OF HOLLYWOOD 


1153 WN. Highland Avenue 
Hollyweed 38, Calif. 


HOllywood 9-5808 
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1 training need. Agricultural audiences, ex 
posed over the years to virtually an awembly 
line display of all types of carefully developed 
informational media, have also developed a 
sharper critical sense in evaluating motion 
pectures. 

Today our films demand a more professional! 
type of production. They call for meticulous 
care in planning and in research, for we must 
always bear in mind that farm audiences look 
upon our product as speaking with a special 
authority representative of the vast facilities 
of the Department of Agriculture established 
to advance farm wellare 


Reorcanimep Into Five Secrions 


Cognizant of this responsibility, shortly after 
the war the Motion Picture Service was re 
organized under the supervision of R. Lyk 
Webster, Associate Director of Information 
Under the writer, the present Chief of the 
Motion Picture Service, five sections were set 
up: Script Writing, now under Sidney J. Abel 
Production, now under Walter K. Scott; Lab 
oratory, under Calle A. Carrello; Sound, under 
Reuben Ford; and Distribution, now under 


James E. Alford 


To man these work-units, motion picture 
people with war-time experience either in the 
armed forces or in the commercial him studios 
of the East and Hollywood were hired. Since 
our staff is small, one of our chief requisites 
in selecting personnel was the ability to “dou 
ble in brass.” We have, therefore, a number 
of combinations among our employees, ic., 
director-writers, director-editors, etc 

Salaries, in relation to prevalent rates, are 
of course low. But we like to believe that in 
our work - contributing toward the strength 
ening of our rural economy, toward the re 
newal of the land and the preservation of our 
soil resources — there is more than the mone 
tary compensation 


Forest AND Sou. Services Active 


However, production activities on films in 
the Department of Agriculture are not con 
fined solely to the Motion Picture Servic 
Forest Service and Soil Conservation Service 
personnel have directed, photographed, and 
edited most of the pictures made for those 
agencies. However, the Motion Picture Service 
provides the personnel and facilities for the 
technical processes leading to finished films 
This type of part-production — from script 
writing to printing —is also made available 
to other bureaus and field ofhees that occa 
sionally, cither due to limited funds or the 
nature of the job, shoot their own footage 
and send it in for the final ste ps of production 
It is a two-way, cooperative type of working 
agreement that enables the best possible prod 
uct to be made, taking into consideration the 
amount of available funds as well as other 
production difhculties 

Looking back over its 38 years of motion 
piture activity, the Department can pone to 


(CONTINU ED ON PAGE FORTY-«Pive 














SELF-ALIGNING, 
SELF-CENTERING 
STEREO BINDERS 


STEREO BINDERS 


ALL STEEL — WITH GLASS 


Mounting stereo slides is easy with these 
binders ‘hat aviometically center and align 
the fim. Cadmium pleted frames, with 2 
pieces of clear glass protect ogoins! finger- 
prints, dirt, dust. No marks, tape, or tools 
needed. Snap together, and apert for we 
ever ond over Fit all popular viewers ond 
Projectors 


24 complete sets $3.95 


1 BULK: 

500 fer $75.00; 1000 fer $140.00 

SRUMBERGER STEREO FILES 
FOR SAFE & HANDY STORAGE 


More Good Buys from 
the ONE-STOP STORE 


Auricon Single & Doub e system complete 

with power unit $1495 
Mole-Richardson Twin Arc Broadiites on 
stands, worth $215 

35mm Negative film perforater,cost $2000 495 
New Slim frim peanut type Dynemic« 
Microphones 120 
Hevsten lémm pos neg processor with 
refrigeration, valve $4000 

Cinephon 35mm Newsree! Camera motor, 

4 lenses, etc., valve $2000 

New Film Phenegraphs w/1200 rpm 
drives, retery stabilizers 

Rackground Process Projection outfit, 

werth $15,000 

Art Reeves Sensitester, originally $1250 

New Depue |6mm Cont. Sound & Picture 
Printers, (plus tox)! 2500 
Bridge matic }émm Automatic Developing 
Machines, (incl. tox) 1595 


Send for 1990 Catalog Supplement showing 
undreds more wonderfal buys 

AGENTS FOR Acme Animotion—Bive Seo! Recorders 
Bridgamoti« Developer: Oepue Printers--feariess Oo! 
jes— Avricon |émm line—Nerd Comeras--Magnecoders 
~—Smith Viewfiaders—Colertien Lites -Bedde Screen 
Hollywood & Whier Printers—Zeemer Cine SBelowster 
lens—Gineves tape Lecorders 


MANY (ITEMS AVAILABLE 
ON TIME PAYMENTS 
5.0.5. aswurese Top Quality 

and Lowest Powible Price 
@  ombination that cannat be 


beat. 24 years of strict adher 
ence to square dealing 


0.5. CINEMA SUPPLY CORP. 


Dept. H, G02 West S2nd Street, New York 19 
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Ad Club's TV Award 
te Serre, inc. Film Commercials 


@ The 1990 award lor 
im eucelience in 


outstand 
ulvertising 
among flim commercials for tele 
veion was made by the Chicago 
Ciub & 


Samea, ine him producers amd 


Federated Advertising 


CeIBREN AND SEKTO La mane 
facturers of Universal Gas Ranges 

lt was the only award for a TV 
commercial on him given during 
the clutys Sth Annual Aware 
Competition, just completed 

The Sarra commercial which 
wor temp homes was a OO«econd 
yun Marling t cartoon eas 
flame, who posed a cooking prob 
lem, then invited the audience to 
watch live-action photography 
sxenes of the Universal Gas Range 
wlving baking, boiling or broil 
ing chores. Produced through thx 


Christiansen Advertising Agency 
Che age the commercial featured 
a mrsical rhythm background 
The commercial was created b 
Jmeph G. Betzer 
of file pl mnie 
Harry W 
age lhe wries was writt 


bk len Kruph ‘ 


The cartoon « 


Sarra directo 
umm! perencd ne al 


I atige preoxduction man 


veloped bey C.eor 
animated under 
of Rex Com Michael 


directed thw photo 


Britain's "Weorking Party” Outlines 
Plans for a Non- Theatrical Survey 
®@ At the re 
Working Part 
tig the Hritish 
Non. Theatr 
Fahitutson Su 
the leet 
representative 
tw cate ' x 
plans for Vhrase 
Phase (rv 
lhis inva 
ratcer patio 
alent monet! 
arml atrates ' 
ami Northern 
tw availal 
for gunlanee 
making it arre 
Festival of Britau 


veers Of fits w 
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Pictures and People in the N-ws 


mediate need of the material may 
alee have acces to the report 
Phase Two is a detailed analysis 
of the whole held of non-theatrical 
distribution, exhibition and fim 
use in Great Britain and Northern 
Ireland involving much original 
research. An analyses of the hles 
of thee 


which has already begun, will con 


Central Library, a work 
tinue until July ft will list and 
meees the work of all organiza 
tioms, large and small, which play 
# part in the distribution or ex 
lutution of hime non-theatrically 

An analyses will also be made of 
floes set « Aperiences by approach 
ing the headquarters of the nation 
al bodies and voluntary organiza 
toms most concerned and by con 
ducting a held study of a particu 
lar group, in this instance the 


youth group various 
youth organizations 
This examination of users and 


uses will reveal weaknesses in pres 


covering 


ent practices of non-theatrical dis 
tribution and exhibition and will 
demonstrate methods of use and 
channels of distribution as yet in 
adequately covered 

The “Working Party” consists of 
representatives from the National 
Committee for Visual Aids in Edu 
cation, Scientific Film Association, 
National Federation of Education 
al Film Groups, National Council 
ol Social Service 
(ine Technicians, 


Association of 
Educational 
Foundation for Visual Aids, Scot 
tish Film Council, Association of 
Specialized Film Producers, Cen 
tral Othee of Information and the 
National Film Association 





give to thea. 


business 


losing. 


in the Series. 


Hollyweed 38, California 





SALESMANSHIP HAS 
BEEN DEAD FOR 10 YEARS! 


MANAGEMENT:—What help do YOU give to YOUR 
FRUSTRATED SALESMEN when they bog down because 
of the SALES RESISTANCE they're getting now? 
They haven't had to SELL for 10 years you know. 
Their sales effectiveness and your Sales Volume 
depends directly upon the selling dynamite you 


Action-producing... . sales getting dynamite 
is ready for your immediate use. Yes 
Aggressive Selling Film Series is packed with 
practical selling *Know How* which your men can 
use in their very next interviews. 
ready using this series tell us they are getting 
their salesmen might otherwise be 


the 1949 


Firms al~- 


Are your men PRICE CONSCIOUS? Do they have 
trouble CLOSING? Do they sell the BENEFITS AND 
ADVANTAGES of your product or service? These 
are only a few of the phases of selling covered 


Wire or write for full details TODAY—NOW is 
when you expect your men to produce MORE SALES! 


ROCKET PICTURES, INC. 


6108 SANTA MONICA BOULEVARD 


Telephone: GRanite 7131 








Ep. SCHAGER 


Joins Atlas Film ation as 

Vice-President, Heads Film Planning 
@ Completing a circuit of experi 
ence as 4 sales executive, creative 
writer and him which 
began at ATLAS Fiiat CORPORATION 
in 1937, Eowarp ScHacer has re 


planner 


turned to that pioneer him studio 
as vice-president and an officer of 
the company in charge of creative 
activities, including film and pro 
gram planning 

Jam Handy 
Organization since 1942 and re 


Having served the 


cently as manager of the Chicago 
othee, Mr 
Chicago 


Schager is a native of 
He resides in Winnetka 
and has a family of four 

His principal interest is in the 
utilization of the medium by busi 
ness and industrial firms which he 
describes as the “point of sale” or 
nd use of hims. Constructing pro 
grams from this viewpoint will be 
his primary concern in the Atlas 


organization 


Vet Film Maker Ralph Schoolman 
Joins Pathescope Productions, N.Y. 


@ Ralph 


been making outstanding contr 


Schoolman, who has 


butions to the field of industrial 
and documentary films for the past 
twenty vears, has joined the crea 
tive staff of Pathescope Produc 
tions, 580 Fifth Ave., New York 
mw N.Y 

Mr. Schoolman’s success in the 
field of industrial films for Procter 
& Gamble, Burlington Mills, Gru 
en Watch Co. and others was 
toreshadowed when the first suc h 
filam he Jerry Pulls the 
Strings, sponsored by the Ameri 
was cited by Bust 


wrote 


can Can Co 
ness SCREEN MAGAZINE as an Out 
standing Film of the Year 

His achievements in the indus 
trial film field are matched by 
Mr. Schoolman’s work with docu 
mentaries, Aukan, a study of life 
in China, for which he wrote the 
1941 Os 
Acad 


Sciences 


«TIM, was awarded the 
car of the Motion Picture 


emv of th Arts and 
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PRODUCERS! 
ANOTHER NEW SERVICE! 


A NEW PHOTOGRAPHIC SERVICE 
COMBINING LIVE ACTION WITH ANI- 
MATION IN ONE OPERATION. LOW 
PRODUCTION COSTS FOR TELEVISION 
AND COMMERCIAL PRODUCERS. 


CINEMA RESEARCH 


ANNOUNCES... 


The installation of two ACME ANIMA- 
TION CAMERAS with special bock- 
ground projection unit. 


Price inquiries and personal inspec- 
tion of our facilities cordially invited. 


16MM or 35MM «@ SLIDEFILMS 
ANIMATION TITLES « COLOR OR 
BLACK AND WHITE 


CINEMA RESEARCH 


CORPORATION 
7000 Romaine St. «© HUdson 2-7464 


HOLLYWOOD 38, CALIFORNIA 
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EDL SOUND READER 


Used with Rewinds For Editing 
lémm and 35mm Sound Film 


Completely self contained PM Speaker, volume 
control, off on switch, etc., all imside compact 
6%" H «x 6” W x 6” deep case. Weight 7 Ib 


SW audio power 


Operates on 117V 6 cycles AA 


No Fly Wheel—instant start and stop, with no 


damage to film 


— Price $165.00 net F. O. B. Chicago 


EDL COMPANY 


MILLER STATION, GARY, INDIANA 


VOLUME ti « 


FILM SERVICE: LINDSTROM 
(CONTINUED FROM FAGE FORTY- THREE) 


such star-studded titles as Power and the Land 
The Rewer, Harvests for Tomorrow, or Poultry 

4 Billion Dollar Industry, that won the 
Grand International Prize at Rome in 1940, 
but it is the many humple, unsung, run-of-the 
mine, how-and-whattodo films, like Hay /s 
What You Make it, A StepSaving Kitchen, and 
Horses and Bots that are the warp and wool 
of Department film work 

The advent of television is first making it 
effect known in the Motion Picture Service 
with the production of several “shorts.” What 
television will mean to us tomorrow, only 
time will tell 


Keerinc Ur Wirn rae Counwrey 


But of one thing we are sure — over the vears 
vast changes in American farming patterns 
have taken place, and our films are making a 
material contribution to the forces instrumen 
tal in effecting these changes. Paralleling th 
growth of American agriculture, from its early 
beginnings the Department has grown greatly 
encompassing a great variety of activities, We 
in the Motion Picture Service hope we have 
kept pace with this growth, not so much in 
size as in the value of the films we have mack 


ivailabk 2 


Agriculture's Films for Television 


® lo service television stations, the United 
States Department of Agriculture has estab 
lished a Television Film Library which is 
located in the Motion Picture Service in 
Washington, DA with other distribution 
points also designated 

Including several motion pictures of popu 
lar and specialized interest, the library will 
add new films as they are produced and 
released or older films that are “cleared” for 
television use 

Television stations may obtain films from 
the new library service on a loan basis, sub 
ject to distribution regulations stated in the 
new U.S. Department of Agriculture Tele 
vision Film Catalog . 


aches 


THRU 


VaCUUMATE 


Business Firms, Librories, Advertising Com 
ponies, Film DOistribwtors, efc., Vocwwmote 
Corporetion offers quick relief for film heod 
aches 


sow 
Fim HEA 


BY TAKING OVER COMPLETE 
FILM HANDLING PROBLEMS 
oe FAM PROCESSING 
o CLEANING 
o REPAIRING 
© SHIPPING 
SS e STORAGE 
atermatien 
NOW All bookings promptly 
filled 
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The Hallen Jr. 


Synchronous 
Magnetic Recorder 


3503 W. OLIVE AVENUE 
BURBANK CALIFORNIA 
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Serving the Audio-Visual Industry 
THROUGH SERVICE TO FILM USERS 


\n entire publication organization exclu 


ively devoted to materials and methods in 


the field of audio-visual communications 
for education, mformation, and human 


relations through these services and inte: 


nationally circulated publications 
BUSINESS SCREEN MAGAZINE 
SEE & HEAR MAGAZINE 


The Audio-Visual Equipment Guide 


The Projectionist’s Handbook 
The Film Guide Library 


INCLUDING: THE INDEX OF TRAINING FILMS; 
FARM FILM GUIDE: NATIONAL DIRECTORY Ol} 
SAFETY FILMS: SOUND SLIDEFILM GUIDE; AND 
THE SALES TRAINING FILM GUIDE, ETC 


plus these service departments 


ADVERTISER ART AND LAYOUT 
DIREC TL MAIL DIVISION 
READER SERVICE BUREAU 


Iwo entire modern floors are entirely devoted to audio 
visual publ stioms and services for the industry we ex 
clusively serve Increased conveniences to improve cus 
tomer services and to develop markets for audio-visual 


materials and equipment in all potential helds 


WRITE FOR PUBLICATION LIST 
A convenient order form listing all 
publications available from our head- 
quarters is yours for the asking. Write 


lor 1 today on your company letterhead 


BUSINESS SCREEN MAGAZINE 


150-152 East Superior Street 


CHICAGO 11, ILLINOIS 


lus Angeles Bureau 


bOO5 Hollywood Bivd 





EASTERN STATES 


* CONNECTICUT - 
Rockwell Film & Projection Serv- 
ice, 182 High St.. Hartlord 5 
Eastern Film Libraries, 148 Grand 


Street, Waterbury 5. 


* DISTRICT OF COLUMBIA ° 


Jam Handy Organization, Inc., 
Transportation Bidg., Washing 
ton 6 


The Film Center, 915 |2th St 
N.W., Washington 


The Walcou-Taylor Company, 
Inc., 501 Mills Bidg.. Washing 
ton, 6, D.C 


* MARYLAND - 


Robert L. Davis, P. O. Box 572. 
Cumberland 


Howard E. Thompson, Box 204 
Alt. Airy. 


* MASSACHUSETTS - 


Bailey Film Service, 59 Chandler 
Sereet, Tel. 4.0214, Worcester 8 


* NEW HAMPSHIRE - 


A. H. Rice Co., Inc., 78 West Cen 
tral Sireet, Manchester 


» NEW JERSEY - 


Slidecraft Co., South Orange, N. | 


* NEW YORK - 


Association Films, Inc., 35 West 
H5th Street, New York 19 


Buchan Pictures, 79 Allen St 
Buffalo 


Charles ]. Giegerich, 42-20 Kis 
sena Blvd., Flushing 


Comprehensive Service Co., 245 
W. 55th St.. New York 19 


Crawford & Immig, Inc., 265 W 
l4th St.. New York City 11 


Mm LOCAL AUDIO-VISUAL SUPPLIERS 


Institutional Cinema Service, Lnc., 
1560 Broadway, New York 19. 


The Jam Handy Organization, 
Inc., 1775 Broadway, New York 


Mogul Bros., Inc., 112-114 W. 48th 
St.. New York 19 


Jack Patent, 15 East 37th Sereet, 
New York 16 


S$. O. §. Cinema Supply Corp., 602 
W. 52nd St.. New York 19 


Specialized Sound Products Co., 
551 Fifth Ave., New York 17. 


United Specialists, Inc., Pawling 


Visual Sciences, 599BS Suffern. 
Wilber Visual Service, 119 State 
Sc., Albany. Also 28 Genesee St. 
New Berlin, New York 
+ PENNSYLVANIA - 


Jam Handy Organization, Inc., 
917 Liberty Ave., Pittsburgh 22. 


J. P. Lilley & Son, 277 Boas St., 
Harrisburg 


Lippincow, Pictures, Inc., 4729 
Ludlow St, Philadelphia 39 


* RHODE ISLAND - 


Westcou, Slade & Balcom Co., 
95-99 Empire St., Providence 3 


+ WEST VIRGINIA + 
J. G. Haley, P. O. Box 703, 
Charleston 23 
Pavis, Inc., 427 W. Washington 


St., Phone 2-531 1, Box 6095, Sta 


tion A, Charleston 2 


United Specialties, 816 W. Vir- 


ginia St., Charleston 2 


Theatre Service & Supply Co., 
Phone 24043, Box 1389 Hunt. 
ington. 


SOUTHERN STATES 


* ALABAMA + 


Stevens Pictures, Inc., 506 Eight 


eenth St. North, Birmingham 


* FLORIDA - 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville 


A BUSINESS SCREEN READER SERVICE 


BUSINESS SCREEN MAGAZINE 





A NATIONAL 


Orben Pictures, 1615 Hendricks 
Ave, Tel. 91906, Jacksonville 


Southern Photo and News, 608 
E. LaFayette St., Tampa 


* GEORGIA - 


Stevens Pictures, Inc., 10! Walton 
St... N. W., Atlanta 5 


+ LOUISIANA + 
Stanley Projection Company, 
21144 Murray St. Alexandria. 


Stevens Pictures, Inc., 1507 Tu 
lane Ave., New Orleans 


Stirling Visual Education Co., 
1052 Florida St., Baton Rouge 


Delta Visual Service, Inc., 815 
Poydras St., New Orleans 153. 


HarFilms, Inc., 600 Baronne St., 
New Orleans. Since 1915. 


+ MISSISSIPPI - 


Herschel Smith Company, 119 
Roach St, Jackson 110. 

Jasper Ewing & Sons, 227 S. State 
St., Jackson 2 


* TENNESSEE - 


Southern Visual Films, 687 Shrine 
Bidg., Memphis. 


Tennessee Visual Education Serv- 
ice, 416 A. Broad St., Nashville 

+ VIRGINIA + 
Capitol Film & Radio Co., Inc., 
19 W. Main St., Richmond 20 


Film Service, 202 E 


Richmond 


National 
Cary St., 


* ARKANSAS + 


Democrat Printing and Litho- 
graphing Co., Little Rock 


Grimm-Williams Co., 719 Main 
St., Little Rock 


MIDWESTERN STATES 


* ILLINOIS - 


American Film Registry, 24 
Eighth Street, Chicago 5 
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RECTORY OF 


Association Films, Inc. 206 5 
Michigan Ave., Chicago 5 


Jam Handy Organization, Lnc., 
230 N. Michigan Ave, Chicago | 


Midwest Visual ag oe Co., 
6961 N. Clark St.. Chicago 26 

Swank Motion Pictures, 614 N 
Skinker Bivd., St. Louis 5, Mo 


* INDIANA + 


Burke's Motion Picture Co., 14 
Lincoln Way West, South 
Rend 5 


* IOWA + 


Pratt Sound Films, Inc., 720 Srd 
Ave., S.E., Cedar Rapids, lowa. 


Ryan Visual Aids Service, 409-1! 
Harrison St., Davenport 


* KANSAS-MISSOURI - 


Kansas City Sound Service, | 402 
Locust St., Kansas City 6, Mo 


Erker Bros. Optical Co., 610 Olive 
St., St. Louis |}. 


Swank Motion Pictures, 6!4 N 
Skinker Bivd., St. Louis 5 


* MICHIGAN + 


Engleman Visual Education Serv- 
ice, 4754-56 Woodward Ave., 
Detroit |. 

Jam Handy Organization, Inc., 
2821 E. Grand Bivd., Detroit 11 

Capital Film Service, 224 Abbou 
Road, East Lansing, Michigan 


Locke Film Library, 120 W. Lov 
ell St., Kalamazoo 8. 


+ MINNESOTA + 


National Camera Exchange, 86 S 
Sixth St.. New Farmers Me- 
chanics Bank Bidg., Minne 


apolis 2. 
* OHIO - 
Ralph V. Haile & Associates, 


2°15 Walnut St, Cincinnati 


Manse Film Library, 2514 Clifton 
A\vec., Cincinnati i9 


Academy Film Service Inc., 2500 
Payne Ave., Cleveland 14 


VISUAL EDUCATION 


Ca er Visual Service, Inc., 
15902 Euclid Ave., East Cleve 
land 12, Ohio. 


Fryan Film Service, 3228 Euclid 
Ave., Cleveland 15 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14 


Jam Handy Organization, Inc., 
$10 Talbou Building, Dayton 2 


Twyman Films Inc., 
First Street, Dayton 


1 West 


M. H. Martin Company, 50 
Charles Ave., 5. E., Massillon. 


Thompson Radio and Camera 
eS fae 135 S. 6th St, Zanes 
ville. 


* WISCONSIN - 
R. H. Flath Company, 2410 N 
3d St., Milwaukee 12. 


Wisconsin Sound Equipment Co., 
Inc., 628 W. North Ave., Mil 
waukee 12. 


WESTERN STATES 


* CALIFORNIA + 


Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena. 


Coast Visual Education Co., 6058 
Sunset Bivd., Hollywood 28. 


Hollywood Camera Exchange, 
1600 N. Cahuenga Bivd., Holly- 
wood 28. 


Jam Handy ization, Inc., 
7016 Hollywood Blvd., Los An- 
geles 28. 


Ralke Company, 829 5, Flower 
St., Los Angeles 17 


Spindler & Sauppe, 220)! Beverly 
Bivd., Los Angeles 4 


Association Films, Inc., $51 Turk 
St.. San Francisco 2. 


C, R. Skinner Manufacturing Co., 
292.294 Turk St, San Francisco 2 
* COLORADO - 
Home Movie Sales Agency, 28 E 
Ninth Ave., Denver 3 
* OKLAHOMA + 


Vaseco, 2301 Clawen, Oklahoma, 
City 6. 


H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 


DEALERS 


Kirkpatrick, Inc., 1634 S. Noston 
Ave., Tulsa 5. 


* OREGON + 


Audio-Visual Supply Company, 
429 S. W. T2th Ave. Beacon 
5703, Portland 5 

Moore's Motion Picture Service, 
4106S. W. Ninth Ave., Portland 


* TEXAS + 


Association Films, Inc., 1915 Live 
Oak St., Dallas 1. 
Audio Video, Inc., 14000 Ross Ave., 


Dallas 4; 1°02 Austin Ave., 
Houston. 


George H. Mitchell Co., 712 N. 
Haskell, Dallas |. 


Capitol Photo Supplies, 2428 
Guadalupe St, Phone 8-5717, 
Austin, 


* UTAH + 


Deseret Book Company, 44 E. So. 
Temple St, Salt Lake City 10. 


* WASHINGTON - 
Audio-Visual Supply Company, 
2450 Boyer Avenue, Franklin 
2068, Seattle 2 
* HAWAII + 
Motion Picture Enterprises, 655 


Kapiolani Blvd., Honolulu, 
r. H. 


CANADA 


Audio-Visual Supply Company, 
Toronto General Trusts Build 
ing, Winnipeg, Man. 


FOREIGN 


Distribuidura Filmica Venezolana, 
De 16MM., S.A., Apartado 706 
Caracas, Venezuela, $.A. 
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THE MART MESSAGE 


THE COLORTRAN STORY 
Wil wi " " ‘ 
wmelte of « We " “ ' wi tex Hheetrated! 
ter bet 
GET COLOR BELNT eth COLORTRAN 
Lanet 


CAMART PRODUCTS 


CAMART OPTICAL EPPECTS UNIT tee repre 
ducing feet lewis ee “ 2 gle treme 
fotationg, atenam! eact : ~) eee weet for 
three «iiffere : <* : ‘ oo trou Yuet 
alle ten tee i” . le’ enn «ame? ae 

wes 
CAMART TY MIA BixOM Liem arm, * 
bee gt roar faerie I he metre ether feeeree 


Price (plus federal exci 


teen th ‘” te war « : (shat fi =m yee 
car $2h1 aS 
CAMART TRIPOD 


* plate f ‘ mf es, wmecarth 


wad tee (ine 


complete witl 


silene 


HALLEN RECORDERS 
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evele we oo b1aseee 
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cameras 
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Ser hinting for 
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THE NEWS AT PRESSTIME 


Wichigan State Medical Society Releases Film 

® A new him w inform the public of the accomplish 
ments of the rivextie / profession and to point out the 
problems of sxialized medicine is To Your Health, re 
cently completed for the Michigan State Medical Society 
bey Tle 


via theatrical release 


jam Handy Organization. First showings are 


lhmm prints to be available later 
> > * 

Kodak Appoints Managers for Film Divisions 

® Appointment of Gordon A. Chambers, as manager 
ol a new Southern division, and Kenneth M. Mason as 
manager of a new Midwest division of Eastman Kodak 
Company's motion picture film department, has been 


mnounced by Donald E. Hyndman, manager of the 


che partment The new (Myanization is expected t pro 
S. and improved 
Emery Huse con 
tinues as manager of the West Coast division and E. M 


viele more adequate cove 


rage of the | 


service to the motion picture track 


Stille as manager of the East Coast division 

. > > 
New Unit Converts lo6mm Projector for Slide Projection 
® Filling a long-felt need for utility, large-audience pro 


jection of 2 x slides during motion picture presenta 


tions, etc. the Ampro Corporation has recently an 
nounced a new low cost attachable unit which converts 
Blower 
cooling lacitiitates the safe use of 750, 1000 lamp capac 


the “Premier-20" model l6mm sound projector 


ity. Complete with slide carrier and lens, the attach 


ment lets at $55 
> >. >. 

Heavy Attendance at Summer Audio-Visual Courses 

® 229 colleges and universities have reported nearly 400 
classes in audiovisual methods during the summer sea 
som of 1950, according two a national survey by the 
Editors of See & Hean Magazine. Heavy enrollment by 
teachers and school administrators is reported from all 
sections of the country, indicating national interest in 


these tools for better learning im less time 


I | New Freight Safety Film 








COMING EDITORIAL 
EVENTS IN AUGUST 
® Your 


Scuren will feature a new 


August Businesses 


Film Guide section; also pic- 
torial reports on several re 
cent Film Festivals and a 
handsome new Production 
Pictorial section. Reserve ad 
ditional copies of this out 
standing issuc today! 











For témm. Film — 400 to 2000 Reels 
Protect your films 
Ship in FIBERBILT CASES 


Sold et leading deslers 


Only 
F i berbity 


Available in Two Versions 


@ A new training film show 


NATIONAL DIO-VISUAL CONVENTION JULY 28! 
@ All leaching tha dio with hundreds of equipment 





ing how to handle and unload 





vieual group re ' \ ud material exhilit spon 
sored’ by the National Audio 
Visual Association. You're m 


Write NAVA 
Ave shows through a character 


called “Happy Jack” the safe 


way to open a freight car door, 





neieeat mad oom frewht salely has been an 


will holed thew 
in Chicago | 
the Hotel Siw : mle le 


trom there sel : he rhe 


nounced by the National Safe 





tv Council. In story form, it 


vited te attend 





xiquarters, 845 Chicago 


SOUND RECORDING 


at a reasonable cost 


Evanston, IIL, tor details 


VISIT BUSINESS SCREEN AT BOOTHS 90-91 IN CHICAGO! 








lower a dock plate into posi 





und how 


to handle sleepers 
FILM SPONSORS a “ * ami 
’ the lead role, is a “wrong 
ou 


oo sure that audiences see and hear y guy, from the standpoint of 
message, unimpaired. Don't let film damage 
dissipate its force. 

PEERLESS FILM TREATMENT starts prints of right, keeps them right 
Protect your message Get maximum results 


tion and anchor it 


High fidelity 16 or 35. Quality 

queranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 


ESCAR 
inn aud conte Rocce’ MOTION PICTURE SERVICE, 


mishaps ald a INC. 
7315 Carnegie Av., Cleveland 3, O. 


safety, throughout the film 
He wears the wrong clothes 


tor the job, does all the wrong 


cients. His 
PEERLESS is the original veporating protection for film — the complete, 
preven by 16 yeeors of increasing use... steadily 
never equalled 


light touch that make the film 





permanent treatment 


mmusing as well as instructive 
improved 


freght Handlu Safety is 


x 





if your producer's leboretory is a PEERLESS licensee, have your film available from the Council in 
treated there. Otherwise, have it sent for PEERLESS FILM TREATMENT the 
te the mest convenient of our licensees. Write for ‘Where They Are."’ 


him and asa l6mm sound mo 
a ' } 


o /tencess FILM PROCESSING CORPORATION 


WEST 46TH STREET NEW YORK 


usual Somm sound slick 


EDL SOUND READER 
co 3Y Asti Poow is Gee Com- 
Vaitt—l we «lh reine 
fer editing 16 2am Sound Film ( ompicte 
Sith Optical Seem, Amplifier PM Sor ak 
outright purchase or, Votume-Conteel On-Off Seich, Phe 


or rental may be ob e ssuarene - ‘i ore ae $16500 


7 ene 1 cng EL P= cog curcace 


EDL CO. MILLER STATION. GARY, IND. 





Prices for 
previcw 
tained on requem to the Na 
vonal Safety Council 











exclusive with byron 


the ultimate in 16 m m 


studios and laboratories: 
1226 wisconsin avenue, n. w. 


washington, d. c. 


phone dupont 1800 





Five Times 


‘First 


JAM HANDY 
Ongangalion 


The new national award winner 

of The National Committee on Films 
for Safety, for the outstanding 
non-theatrical motion picture 

in the general safety field is 

the fifth motion picture produced 

by The Jam Handy Organization to 


receive the national first prize. 





